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ABSTRACT 

Muhammad Zaini (2024). The Influence of Familiarity and Skepticism on the Use 

of Nutrition Labels: Implications for Fitbar Snack Purchasing Decisions. 

Supervisor: Arief Budiman. 

The purpose of this study was to (1) analyze the effect of familiarity with 

food nutrition labels on the use of food nutrition labels; (2) analyzing the influence 

of skepticism toward health claims on the use of food nutrition labels; (3) analyzing 

the influence of the use of food nutrition labels on purchase decisions for Fitbar 

products; and (4) analyze the differential effects of familiarity with food nutrition 

labels and skepticism toward health claims on the utilization of nutrition labels, as 

well as the utilization of nutrition labels on purchase decisions for Fitbar among 

late adolescent and early adult consumers. 

This research uses quantitative research methods with the variables 

familiarity with food nutrition labels, skepticism toward health claims, use of food 

nutrition labels, and purchase decisions. The population of this research is the 

people of Banjarmasin City. The sampling technique in the research used purposive 

sampling with a sample size of 200 respondents. Data were processed using the 

Partial Least Squares Structural Equation Modeling (PLS-SEM) and Partial Least 

Square Multigroup Analysis (PLS-MGA) methods with SmartPLS 3.0 software to 

support the results of this research. 

The results of this research prove that consumers' use of nutrition labels is 

influenced by consumers' familiarity with nutrition labels and consumers' 

skepticism towards health claims. Apart from that, the use of nutrition labels by 

consumers was also found to influence consumer purchasing decisions for Fitbar 

products. In this study, no significant differences were found between the late 

adolescent and early adult groups in the use of nutrition labels and their impact on 

purchasing decisions. 

Keyword: Familiarity, Skepticism, Health Claims, Use of Food Nutrition Labels, 

Purchase Decision 
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ABSTRAKSI 

Muhammad Zaini (2024). Pengaruh Keakraban dan Skeptisme terhadap 

Penggunaan Label Nutrisi: Implikasinya pada Keputusan Pembelian Snack Fitbar. 

Pembimbing: Arief Budiman. 

 Tujuan penelitian ini adalah untuk (1) menganalisis pengaruh familiarity 

with food nutrition label terhadap use of food nutrition label; (2) menganalisis 

pengaruh scepticism toward health claims terhadap use of food nutrition label; (3) 

menganalisis pengaruh use of food nutrition label terhadap purchase decision pada 

produk Fitbar; dan (4) menganalisis perbedaan pengaruh familiarity with food 

nutrition label dan Skepticism toward health claims terhadap penggunaan label 

nutrisi, dan penggunaan label nutrisi terhadap keputusan pembelian Fitbar pada 

konsumen remaja akhir dan dewasa awal. 

 Penelitian ini menggunakan metode penelitian kuantitatif dengan variabel 

familiarity with food nutrition label, scepticism toward health claims, use of food 

nutrition label, dan purchase decision. Populasi penelitian ini adalah masyarakat 

Kota Banjarmasin. Teknik sampling dalam penelitian menggunakan purposive 

sampling dengan jumlah sampel sebanyak 200 orang responden. Data diolah 

menggunakan metode Partial Least Squares Structural Equation Modeling (PLS-

SEM) dan Partial Least Square Multigroup Analysis (PLS-MGA) dengan software 

SmartPLS 3.0 untuk mendukung hasil penelitian ini. 

 Hasil penelitian ini membuktikan bahwa penggunaan label nutrisi oleh 

konsumen dipengaruhi oleh keakraban konsumen dengan label nutrisi dan rasa 

skeptis konsumen terhadap klaim kesehatan. Selain itu, penggunaan label nutrisi 

oleh konsumen juga ditemukan dapat berpengaruh terhadap keputusan pembelian 

konsumen pada produk Fitbar. Dalam penelitian ini tidak ditemukan perbedaan 

yang signifikan antara kelompok remaja akhir dan dewasa awal pada penggunaan 

label nutrisi serta dampaknya terhadap keputusan pembelian.  

Kata kunci: Keakraban, Skeptisme, Klaim Kesehatan, Penggunaan Label 

Nutrisi, Keputusan Pembelian 
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