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ABSTRAK 

 Erwin Apdillah, 1910412210042, 2023, Pengaruh Diferensiasi Produk, 

Inovasi Produk, dan Kualitas Produk terhadap Kepuasan Pelanggan Indomie 

Goreng di Banjarmasin, dibawah bimbingan: Setio Utomo 

 Penelitian ini bertujuan untuk menguji secara parsial dan simultan pengaruh 

diferensiasi produk, inovasi produk, dan kualitas produk terhadap kepuasan 

pelanggan pada produk mi instan Indomie Goreng di Banjarmasin. Pendekatan 

penelitian yang digunakan adalah pendekatan kuantitatif. Sampel diambil sebanyak 

114 responden dengan teknik accidental sampling. Pengumpulan data 

menggunakan kuesioner dan analisis data menggunakan regresi linier berganda. 

 Hasil penelitian menunjukkan bahwa diferensiasi produk (X1) berpengaruh 

signifikan terhadap kepuasan pelanggan (Y), inovasi produk (X2) berpengaruh 

signifikan terhadap kepuasan pelanggan (Y), dan kualitas produk (X3) berpengaruh 

signifikan terhadap kepuasan pelanggan (Y). Secara simultan variabel diferensiasi 

produk, inovasi produk, dan kualitas produk berpengaruh signifikan terhadap 

kepuasan pelanggan. 

Kata Kunci: Diferensiasi Produk, Inovasi Produk, Kualitas Produk, Kepuasan 

Pelanggan 
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ABSTRACT 

 Erwin Apdillah, 1910412210042, 2023, Effect of Product Differentiation, 

Product Innovation, and Product Quality on Customer Satisfaction of Indomie 

Goreng in Banjarmasin, under the guidance of: Setio Utomo 

 This research aims to examine partially and simultaneously the effect of 

Product Differentiation, Product Innovation, and Product Quality on Customer 

Satisfaction on Indomie Goreng instant noodle products in Banjarmasin. The 

research approach used is a quantitative approach. The samples were selected are 

114 respondents with accidental sampling technique. Data were collected using 

questionnaires and data analysis using multiple linear regression. 

 The results showed that product differentiation (X1) had a significant effect 

on customer satisfaction (Y), product innovation (X2) had a significant effect on 

customer satisfaction (Y), and product quality (X3) had a significant effect on 

customer satisfaction (Y). Simultaneously, the variables of product differentiation, 

product innovation, and product quality have a significant effect on customer 

satisfaction. 

Keywords: Product Differentiation, Product Innovation, Product Quality, 

Customer Satisfaction  
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