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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengtahui pengaruh loyalitas merek (brand 

loyalty) dan persepsi kualitas (perceived quality) terhadap minat beli ikan asin di 

Mini Market Mama Khas Banjar Kota Banjarbaru Provinsi Kalimantan Selatan. 

Dalam penelitian ini metode pengumpulan data yang digunakan adalah observasi, 

wawancara, kuesioner, studi pustaka dan dokumentasi. Populasi dalam penelitian 

ini adalah pelanggan yang membeli ikan asin di Mini Market Mama Khas Banjar 

Kota Banjarbaru Provinsi Kalimantan Selatan. Sampel yang digunakan dalam 

penelitian ini sebanyak 100 responden. Analisis data yang digunakan dalam 

penelitian ini adalah uji validitas, uji realibilitas, uji asumsi klasik, analisis regresi 

linier berganda, koefesien determinasi (R2), uji t dan uji F. Hasil penelitian ini 

diperoleh hasil bahwa : loyalitas merek (brand loyalty) dan persepsi kualitas 

(perceived quality) berpegaruh secara parsial dan simultan terhadap minat beli ikan 

asin di Mini Market Mama Khas Banjar. Persamaan regresi yang diperoleh adalah 

Y = -0.735 + 0.073X1 + 0.365X2 + e. Besarnya pengaruh loyalitas merek (brand 

loyalty) dan persepsi kualitas (perceived quality) terhadap minat beli adalah 69,4% 

sedangkan sisanya 30,6% dijelaskan oleh variabel lain yang mempengaruhi minat 

beli. 

 

Kata Kunci : Loyalitas Merek (Brand Loyalty), Persepsi Kualitas (Perceived 

Quality), Minat Beli 
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ABSTRAK 

 

This research aims to determine the influence of brand loyalty and perceived 

quality on interest in buying salted fish products at the Mama Khas Banjar Mini 

Market, Banjarbaru City, South Kalimantan Province. In this research, the data 

collection methods used were observation, interviews, questionnaires, literature 

study and documentation. The population in this study were customers who bought 

salted fish at the Mama Khas Banjar Mini Market, Banjarbaru City, South 

Kalimantan Province. The sample used in this research was 100 respondents. The 

data analysis used in this research is validity test, reliability test, classical 

assumption test, multiple linear regression analysis, coefficient of determination 

(R2), t test and F test. The results of this research show that: brand loyalty and 

perception Quality (perceived quality) has a partial and simultaneous influence on 

interest in buying salted fish at Mini Market Mama Khas Banjar. The regression 

equation obtained is Y = -0.735 + 0.073X1 + 0.365X2 + e. The magnitude of the 

influence of brand loyalty and perceived quality on purchase interest is 69.4%, 

while the remaining 30.6% is explained by other variables that influence purchase 

interest. 
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