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ABSTRAK 

Akhlisa Rabba, 1710412620001, 2024. Pengaruh Harga Jual Terhadap 

Keputusan Pembelian Sabun Mandi Lifebouy (Studi Pada Warga Di Kelurahan 

Alalak Tengah Banjarmasin), Pembimbing: Fitriyadi 

Salah satu faktor yang dapat mempengaruhi suatu keputusan pembelian 

adalah harga jual. Hal yang paling dipertimbangkan konsumen dalam memilih 

produk dengan melihat harga atas produk tersebut. Penelitian ini bertujuan untuk 

mengetahui pengaruh harga jual terhadap keputusan pembelian sabun mandi 

Lifebouy pada warga di Kelurahan Alalak Tengah Banjarmasin. 

Metode penelitian menggunakan pendekatan kuantitatif dengan asosiatif. 

Lokasi penelitian di pilih di Kelurahan Alalak Tengah Banjarmasin. Populasi dalam 

penelitian ini adalah pelanggan dengan teknik purposive sampling dan sampel 

penelitian 72 orang. Teknik pengambilan data kuesioner. Analisis data menggunakan 

analisis regresi linear sederhana, uji t dan uji determinasi dengan bantuan alat uji 

SPSS versi 29,0. 

Hasil penelitian menunjukkan Harga Jual berpengaruh tidak signifikan 

terhadap Keputusan Pembelian sabun mandi Lifebouy Studi pada warga di Kelurahan 

Alalak Tengah Banjarmasin.  

Kata kunci: Harga, Keputusan Pembelian 
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ABSTRACT 

Akhlisa Rabba, 1710412620001, 2024. The Influence of Selling Price on the 

Purchase Decision of Lifebouy Bath Soap (Study on Residents in Alalak Tengah 

Village, Banjarmasin), Supervisor: Fitriyadi 

One of the factors that can influence a purchase decision is the selling price. 

The most considered thing for consumers in choosing a product is to look at the price 

of the product. This study aims to determine the effect of selling price on the purchase 

decision of Lifebouy bath soap on residents in Alalak Tengah Neighborhoods, 

Banjarmasin. 

The research method uses a quantitative approach with an associative. The 

location of the research was chosen in Alalak Tengah Neighborhoods, Banjarmasin. 

The population in this study is customers with purposive sampling techniques and a 

research sample of 72 people. Questionnaire data collection techniques. Data 

analysis uses simple linear regression analysis, t-test and determination test. 

The results of the study showed that the Selling Price had a insignificant effect 

on the Purchase Decision of Lifebouy bath soap Study on residents in Alalak Tengah 

Village, Banjarmasin. 

Keywords: Price, Purchase Decision 
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