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ABSTRAK 

Meidina Primasheilla, 1810412220013, 2022. Pengaruh E-Service 

Quality dan E-Trust pada aplikasi GoJek Terhadap E-Loyalty Pengguna GoFood 

di Banjarbaru, di bawah bimbingan Hairudinor,. 

Penelitian ini bertujuan untuk mengetahui dan mengalisis apakah E-

Service Quality dan E-Trust pada aplikasi GoJek berpengaruh signifikan secara 

parsial terhadap E-Loyalty pengguna GoFood. Penelitian ini menggunakan 

pendekatan kuantitatif, sebanyak 60 responden dengan teknik pengumpulan data 

menggunakan kuesioner dan analisis data menggunakan regresi linier berganda 

dengan bantuan IBM SPSS Statistics versi 26. 

Hasil penelitian menunjukkan bahwa E-Service Quality pada aplikasi 

Gojek berpengaruh signifikan terhadap E-Loyalty pengguna GoFood sebesar 

36,4%. E-Trust pada aplikasi Gojek berpengaruh signifikan terhadap E-Loyalty 

pengguna Gofood sebesar 32,4%. Hasil pengujian hipotesis penelitian 

berpengaruh positif dan signifikan secara simultan antara E-Service Quality dan 

E-Trust terhadap E-Loyalty yang berarti terdapat pengaruh E-Service Quality dan 

E-Trust aplikasi Gojek secara bersama-sama (simultan) terhadap E-Loyalty 

pengguna GoFood sebesar 36,7%. 

 

Kata Kunci : E-Service Quality, E-Trust, E-Loyalty  
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ABSTRACT 

Meidina Primasheilla, 1810412220013, 2022. The Influence of E-Service 

Quality and E-Trust on the Go-Jek application on the E-Loyalty of Go-Food 

Users in Banjarbaru, under the guidance of Hairudinor. 

This study aims to determine and analyze whether E-Service Quality and 

E-Trust on the GoJek application have a significant partial effect on E-Loyalty of 

GoFood users. This study uses a quantitative approach, as many as 60 

respondents with data collection techniques using questionnaires and data 

analysis using multiple linear regression with the help of IBM SPSS Statistics 

version 26. 

The results showed that E-Service Quality in the Gojek application had a 

significant effect on GoFood user E-Loyalty of 36.4%. E-Trust in the Gojek 

application has a significant effect on Gofood user E-Loyalty of 32.4%. The 

results of testing the research hypothesis have a positive and significant effect 

simultaneously between E-Service Quality and E-Trust on E-Loyalty, which 

means that there is an effect of E-Service Quality and E-Trust of the Gojek 

application simultaneously (simultaneously) on E-Loyalty of GoFood users by 

36.7%. 

 

Keyword : E-Service Quality, E-Trust, E-Loyalty 
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