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ABSTRAKSI
Muhammad Wahyu Azmi (2023). “Pengaruh Faktor-Faktor Social Media
Marketing Terhadap Customer Loyalty dan Customer Retention Pada Generasi Z
(Studi Pada Pelanggan Kopi Janji Jiwa)”. Pembimbing: Arief Budiman, SE,
MMktg, Ph.D

Penelitian ini dilakukan untuk membuktikan secara empiris dab menguji
seberapa pengaruh dari Advantageous Campaign, Relevant Contents, Frequently
Update Contents, Popular Contents, dan Various Platform and Aplications
terhadap Customer Loyalty dan Customer Rentention Pada Generasi Z.

Penelitian ini menggunakan metode kuantitatif. Populasi penelitian ini
adalaj semua pembeli Kopi Janji Jiwa di outlet manapun seluruh Indonesia dengan
sampel berjumlah 102 responden. Teknik pengambilan sampel menggunakan
teknik non probability sampling dengan teknik sampling yang digunakan adalah
purposive sampling.

Hasil penelitian menunjukkan bahwa Advantageous Campaign, Relevant
Contents, Frequently Update Contents dan Popular Contents berpengaruh
signifikan terhadap Customer Loyalty. Customer Loyalty juga berpengaruh
sugnufikan terhadap Customer Retention. Sedangkan Various Platform and

Aplications tidak berpengaruh signifikan terhadap Customer Loyalty.

Kata Kunci: Advantageous Campaign, Relevant Contents, Frequently Update
Contents, Popular Contents, dan Various Platform and Aplications, Customer

Loyalty, Customer Retention, Generasi Z, Kopi Janji Jiwa.



ABSTRACT

Muhammad Wahyu Azmi (2023). "The Influence of Social Media
Marketing Factors on Customer Loyalty and Customer Retention in Generation Z
(Study on Janji Jiwa Coffee Customers)”. Advisor: Arief Budiman, SE, MMktg,
Ph.D

This research was conducted to empirically prove and test how much
influence Advantageous Campaigns, Relevant Contents, Frequently Update
Contents, Popular Contents, and Various Platforms and Applications have on
Customer Loyalty and Customer Retention in Generation Z.

This research uses quantitative methods. The population of this study were
all buyers of Janji Jiwa Coffee at any outlet throughout Indonesia with a sample of
102 respondents. The sampling technique used non-probability sampling
technique with the sampling technique used was purposive sampling.

The results of the study show that Advantageous Campaign, Relevant
Contents, Frequently Update Contents and Popular Contents have a significant
effect on Customer Loyalty. Customer Loyalty also has a significant effect on
Customer Retention. Meanwhile, Various Platforms and Applications have no

significant effect on Customer Loyalty.

Keywords: Advantageous Campaign, Relevant Contents, Frequently
Update Contents, Popular Contents, and Various Platforms and Applications,

Customer Loyalty, Customer Retention, Generation Z, Kopi Janji Jiwa.
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