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ABSTRACTION 

 

Siti Noor Devita Andini (2023). The Influence of E-Service Quality, Price 

Discount and Electronic Word of Mouth (E-WOM) on Purchasing Decisions at 

ShopeeFood in Banjarmasin. Management Study Program. Faculty of Economics 

and Business. Lambung Mangkurat University. Supervisor: H. Ikhwan Faisal. 

 

This research was conducted to: (1) Know the effect of E-Service Quality 

on purchasing decisions at ShopeeFood, (2) Know the effect of Price Discounts on 

purchasing decisions at ShopeeFood, (3) Know the effect of Electronic Word Of 

Mouth on purchasing decisions at ShopeeFood . 

This research uses quantitative methods. The population in this research is 

ShopeeFood service users in Banjarmasin aged minimum 17 years old and have 

made at least one transaction on ShopeeFood services. The number of samples in 

this study was 100 respondents using a stratified sampling technique using 

questionnaires. Data analysis technique using multiple linear regression analysis.  

The results of this study prove that (1) E-Service Quality has a positive effect 

on purchasing decisions at ShopeeFood, (2) Price Discounts have a positive effect 

on purchasing decisions at ShopeeFood, (3) Electronic Word Of Mouth has a 

positive effect on purchasing decisions on ShopeeFood. 

 

Keywords: E-Service Quality, Price Discount, Electronic Word Of Mouth, 

Purchasing Decisions. 

  



 

 

 

IX 

 

ABSTRAKSI 

 

Siti Noor Devita Andini (2023). Pengaruh E-Service Quality, Price Discount dan 

Electronic Word Of Mouth (E-WOM) Terhadap Keputusan Pembelian Pada 

ShopeeFood Di Banjarmasin. Program Studi Manajemen. Fakultas Ekonomi dan 

Bisnis. Universitas Lambung Mangkurat. Pembimbing: H. Ikhwan Faisal. 

 

Penelitian ini dilakukan untuk: (1) Mengetahui pengaruh E-Service Quality 

terhadap keputusan pembelian pada ShopeeFood, (2) Mengetahui pengaruh Price 

Discount terhadap keputusan pembelian pada ShopeeFood, (3) Mengetahui 

pengaruh Electronic Word Of Mouth terhadap keputusan pembelian pada 

ShopeeFood. 

Penelitian ini menggunakan metode kuantitatif. Populasi dalam penelitan 

ini adalah pengguna layanan ShopeeFood di Banjarmasin yang berusia minimal 17 

tahun, dan pernah melakukan paling tidak dua kali transaksi pada layanan 

ShopeeFood. Jumlah sampel pada penelitian ini sebanyak 100 responden dengan 

menggunakan teknik stratified sampling. Teknik analisis data yang digunakan 

adalah analisis regresi linear berganda.  

Hasil penelitian ini membuktikan bahwa (1) E-Service Quality berpengaruh 

positif dan signifikan terhadap keputusan pembelian pada ShopeeFood, (2) Price 

Discount berpengaruh positif dan signifikan terhadap keputusan pembelian pada 

ShopeeFood, (3) Electronic Word Of Mouth berpengaruh positif dan signifikan 

terhadap keputusan pembelian pada Shopee Food. 

 

Kata Kunci: E-Service Quality, Price Discount, Electronic Word Of Mouth, 

Keputusan Pembelian.  
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