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ABSTRACT

Dhimas Wahyu Sasongko (2024). Analysis of Regional Tax Potential in the
Development of City Tourism and Creative Economy to Increase Original Regional
Income (Case Study in Balangan Regency).

Supervisor: Dr. Rahma Yuliani, SE., M.Sc., Ak.

This research aims to (1) measure the potential for regional taxes and levies
through city tourism and the creative economy (2) analyze the potential and
obstacles to the integration of city tourism and the creative economy in Balangan
Regency,; and (3) measuring how much potential PAD develops from taxes and
levies for the development of tourism and the creative economy in Balangan
Regency.

This research uses a descriptive qualitative method by focusing on the
efforts made by Regional Government Organizations as well as the factors that
encourage or inhibit the development of taxes and levies to increase the PAD of
Balangan Regency. The analysis techniques used by researchers are data analysis
before going to the field, data analysis using the Miles and Huberman model,
feasibility analysis through Potential and Constraints, and data calculation
analysis.

The results of this research show that hotel taxes, restaurant taxes and the
like, food/catering services taxes increased by 0.06%, 4.54% and 4.94%
respectively and the affected levies were business services levies (recreational
services, tourism and sports by 100% and use of regional assets by 8.08%) and
parking services on the side of public roads by 34.97%. The potential increase in
taxes and levies also affects the increase in PAD by 0.408%.

Keywords: PAD, Taxes. Levies, City Tourism, Creative Economy.
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ABSTRAKSI

Dhimas Wahyu Sasongko (2024). Analisis Potensi Pajak Daerah Pada
Pengembangan Wisata Kota dan Ekonomi Kreatif Untuk Meningkatkan
Pendapatan Asli Daerah (Studi Kasus Pada Kabupaten Balangan).

Pembimbing: Dr. Rahma Yuliani, SE., M.Si., Ak.

Penelitian ini bertujuan untuk (1) mengukur seberapa besar potensi pajak
dan retribusi daerah melalui wisata kota dan ekonomi kreatif (2) menganalisis
potensi dan kendala integrasi wisata kota dan ekonomi kreatif di Kabupaten
Balangan; dan (3) mengukur seberapa besar potensi PAD yang berkembang dari
pajak dan retribusi atas pengembangan wisata dan ekonomi kreatif di Kabupaten
Balangan.

Penelitian ini menggunakan metode kualitatif deskriptif dengan berfokus
pada upaya yang dilakukan oleh Organisasi Pemerintah Daerah serta faktor-faktor
yang menjadi pendorong atau penghambat pengembangan pajak dan retribusi untuk
peningkatan PAD Kabupaten Balangan. Teknik analisis yang digunakan peneliti
adalah analisis data sebelum di lapangan, analisis data model Miles and Huberman,
analisis kelayakan melalui Potensi dan Kendala, dan analisis perhitungan data.

Hasil penelitian ini menunjukkan bahwa pajak hotel, pajak rumah makan
dan sejenisnya, pajak jasa boga/katering meningkat masing-masing 0,06%, 4,54%
dan 4,94% serta retribusi terdampak adalah retribusi jasa usaha (pelayanan tempat
rekreasi, pariwisata dan olahraga sebesar 100% dan pemakaian kekayaan daerah
sebesar 8,08%) dan pelayanan parker di tepi jalan umum sebesar 34,97%.
Peningkatan potensi pajak dan retribusi tersebut juga mempengaruhi peningkatan
PAD sebesar 0,408%.

Kata Kunci: PAD, Pajak, Retribusi, Wisata Kota, Ekonomi Kreatif.
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