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ABSTRAK

Muhammad Rizki Fayad, 212042031005, 2023. Pengaruh Green Packaging
Terhadap Green Perceived Value dan Green Perceived Risk Serta Dampaknya Pada
Green Purchase Intention, di bawah bimbingan: Hairudinor

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh green packaging
terhadap green perceived value dan green perceived risk, serta menguji dan mengetahui
pengaruh green perceived value dan green perceived risk terhadap terhadap green
purchase intention.

Lokasi penelitian dipilih pada Starbucks di Kota Banjarmasin. Sebanyak 100
responden ditentukan dan dipilih secara accidental sampling. Kuesioner digunakan untuk
pengumpulan data dan PLS-SEM digunakan untuk menguji hipotesis.

Hasil penelitian menunjukkan bahwa green packaging berpengaruh positif
signifikan terhadap green perceived value dan berpengaruh negatif signifikan terhadap
green perceived risk, serta green perceived value berpengaruh positif signifikan terhadap
green purchase intention, sementara green perceived risk berpengaruh negatif signifikan
terhadap green purchase intention.

Kata kunci: Green Packaging, Green perceived Value, Green Perceived Risk, Green
Purchase Intention



ABSTRACT

Muhammad Rizki Fayad, 212042031005, 2023. The Influence of Green
Packaging on Green Perceived Value and Green Perceived Risk as well its Impacts on
Green Purchase Intention, under the guidance of: Hairudinor

This Research aims to test and determine the influence of green packaging on
green perceived value and green perceived risk, as well to test and determine the
influence of green perceived value and green perceived rik on green purchase intention.

The research location was chosen at Starbucks in Banjarmasin City. A total of
100 respondents were determined dan selected wusing accidental sampling.
Questionnaries were used to collect data dan PLS-SEM was used to test the Hypotheses.

The results show that green packaging has a significant positive effect on green
perceived value and a significant negative effect on green perceived risk, also the green
perceived value has a significant positive effect on green purchase intention, while green
perceived risk has a significant negative effect on green purchase intention.

Keywords: Green Packaging, Green perceived Value, Green Perceived Risk, Green
Purchase Intention
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