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ABSTRAK 

Herlina Faujiyah, 1910412220001, 2023, Pengaruh Kualitas Produk Dan 

Harga Terhadap Keputusan Pembelian Minuman Pondok Cokelat Hatta Pada Outlet 

Banjarmasin Utara Di Kota Banjarmasin. Dibawah bimbingan: Nurul Wahyuni. 

Penelitian ini menggambarkan bagaimana kualitas produk, harga, serta 

keputusan pembelian. Selain itu juga menguji pengaruh signifikan parsial dan 

simultan kualitas produk dan harga terhadap keputusan pembelian minuman 

pondok cokelat hatta terhadap keputusan pembelian minuman pondok cokelat hatta 

pada outlet Banjarmasin Utara di kota Banjarmasin. 

Lokasi penelitian di pilih pada minuman pondok cokelat hatta outlet 

Banjarmasin Utara. Sebanyak 50 orang dipilih secara accidental sampling sebagai 

responden. Kuesioner digunakan untuk pengumpulan data digunakan untuk 

menguji hipotesis. 

Hasil penelitian ini menunjukkan kualitas produk berada pada kategori 

sedang, sedangkan harga pada kategori tinggi. Selain itu, semakin baik kualitas 

produk akan meningkatkan keputusan pembelian dan semakin mahal harganya akan 

menurunkan keputusan pembelian. 

 

Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian 
  



ABSTRACT 

Herlina Faujiyah, 1910412220001, 2023, The Influence of Product Quality 

and Price on Purchase Decisions for Pondok Cokelat Hatta Drinks at the North 

Banjarmasin Outlet in Banjarmasin City. Under the guidance of: Nurul Wahyuni. 

This research describes product quality, price and purchasing decisions. 

Apart from that, we also tested the significant partial and simultaneous influence 

of product quality and price on the decision to purchase Hatta Chocolate Drinks 

on the decision to purchase Hatta Chocolate Drinks at the North Banjarmasin 

outlet in the city of Banjarmasin. 

The research location was chosen at the Hatta Chocolate Drinks outlet in 

North Banjarmasin. A total of 50 people were selected by accidental sampling as 

respondents. Questionnaires are used for data collection and are used to test 

hypotheses. 

The results of this research show that product quality is in the medium 

category, while the price is in the high category. In addition, the better the 

product quality will increase purchasing decisions and the more expensive the 

price will reduce purchasing decisions. 

 

Keywords: Product Quality, Price, Buying Decision 
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