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ABSTRAK 

Muhammad Khairil Anwar, 1910412210049, 2023. Pengaruh Inovasi 

Produk dan Gaya Hidup Terhadap Keputusan Pembelian Smartphone iPhone di 

Kota Banjarmasin, di bawah bimbingan Humaidi. 

Penelitian ini dilakukan bertujuan menguji pengaruh secara parsial dan 

simultan variabel inovasi produk dan gaya hidup terhadap keputusan pembelian 

smartphone iPhone di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, tipe penelitian 

eksplanatori dan populasi penelitian tidak diketahui. Sehingga sampel penelitian ini 

berjumlah 100 responden dipilih menggunakan teknik accidental sampling. 

Pengumpulan data dilakukan dengan menggunakan kuesioner dan analisis data 

menggunakan regresi linier berganda dibantu IBM SPSS Statistik versi 26. 

Hasil penelitian ini menunjukkan bahwa inovasi produk dan gaya hidup 

berpengaruh positif dan signifikan secara parsial dan simultan terhadap keputusan 

pembelian. 

Kata Kunci: Inovasi Produk, Gaya Hidup, Keputusan Pembelian 
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ABSTRACT 

Muhammad Khairil Anwar, 1910412210049, 2023. The Influence of 

Product Innovation and Lifestyle on iPhone Smartphone Purchase Decisions in 

Banjarmasin City, under the guidance of Humaidi. 

This research was conducted with the aim of testing the partial and 

simultaneous influence of product innovation and lifestyle variables on purchasing 

decisions for iPhone smartphones in Banjarmasin City. 

This research uses a quantitative approach, the type of research is 

explanatory and the research population is unknown. So the sample for this 

research was 100 respondents selected using accidental sampling technique. Data 

collection was carried out using a questionnaire and data analysis using multiple 

linear regression assisted by IBM SPSS Statistics version 26. 

The results of this research show that product innovation and lifestyle have 

a positive and significant partial and simultaneous effect on purchasing decisions. 

Keywords: Product Innovation, Lifestyle, Purchase Decision 
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