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ABSTRAK

Muhammad Huda, 1710412310023, Pengaruh Citra Merek dan Lokasi
terhadap Loyalitas Pelanggan pada restoran McDonald's Banjarmasin. Dibawah
bimbingan Maryono.

Penelitian ini bertujuan untuk mengetahui dan menguji Pengaruh Citra
Merek dan Lokasi terhadap Loyalitas Pelanggan pada restoran McDonald's
Banjarmasin secara parsial maupun simultan.

Pendekatan penelitian yang digunakan dalam penelitian ini adalah
pendekatan kuantitatif. Populasi dalam penelitian ini adalah pelanggan restoran
McDonal’s Banjarmasin. Dengan jumlah sample 100 responden. Pengumpulan
data menggunakn koesioner dengan teknik pengambilan sampel Purposive
sampling. Serta analisis data mennggunakan regresi linier berganda.

Hasil Penelitian membuktikan Citra Merek berpengaruh signifikan secara
parsial terhadap Loyalitas Pelanggan, selanjutnya Lokasi juga berpengaruh
signifikan secara parsial terhadap Loyalitas Pelanggan. Kemudian Citra Merek
dan Lokasi berpengaruh signifikan secara simultan terhadap Loyalitas Pelanggan

Kata Kunci : Citra Merek, Lokasi, dan Loyalitas Pelanggan



ABSTRACT

Muhammad Huda, 1710412310023, The Effect of Brand Image and
Location on Customer Loyalty at McDonald's Banjarmasin restaurants. Under
the guidance of Maryono.

This study aims to determine and test the effect of brand image and
location on customer loyalty at McDonald's Banjarmasin restaurants partially or
simultaneously.

The research approach used in this study is a quantitative approach. The
population in this study were customers at McDonal's Banjarmasin restaurant.
With a sample of 100 respondents. Collecting data using a questionnaire with
purposive sampling technique. As well as data analysis using multiple linear
regression.

The research results prove that brand image has a partially significant
effect on customer loyalty, then location also has a partially significant effect on
customer loyalty. Then Brand Image and Location have a significant effect
simultaneously on Customer Loyalty

Keywords: Brand Image, Location, and Customer Loyalty.
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