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ABSTRAK 

Penelitian ini bertujuan mengetahui dan menganalisis tentang: (1) Pengaruh 

Online Customer Review terhadap keputusan pembelian pada marketplace Tokopedia 

oleh pelanggan di Kota Banjarbaru secara parsial; (2) Pengaruh Rating terhadap 

keputusan pembelian pada marketplace Tokopedia oleh pelanggan di Kota Banjarbaru 

secara parsial; (3) Pengaruh Online Customer Review dan Rating terhadap keputusan 

pembelian pada marketplace Tokopedia oleh pelanggan di Kota Banjarbaru secara 

simultan. Menggunakan pendekatan kuantitatif dengan desain penelitian survei dan 

diklasifikasikan sebagai penelitian eksplanatori, penelitian ini melakukan survei 

terhadap 131 responden berdomisili di Kota Banjarbaru melalui kuesioner dengan 

teknik non-probability sampling serta metode purposive sampling. Data yang diperoleh 

dalam penelitian ini dianalisis menggunakan analisis regresi linier berganda. 

Berdasarkan hasil penelitian membuktikan online customer review serta rating 

berpengaruh signifikan secara parsial terhadap keputusan pembelian pada marketplace 

Tokopedia oleh pelanggan di Kota Banjarbaru. Penelitian ini juga menunjukkan hasil 

bahwa online customer review dan rating berpengaruh signifikan secara simultan 

terhadap keputusan pembelian pada marketplace Tokopedia oleh pelanggan di Kota 

Banjarbaru. 

Kata Kunci : online customer review, rating, keputusan pembelian. 
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ABSTRACT 

The aim of this research is that to determine and analyze: (1) the effect of online 

customer reviews on purchasing decisions at the marketplace Tokopedia by customers 

in Banjarbaru partially; (2) The influence of Rating on purchasing decisions at the 

marketplace Tokopedia by customers in Banjarbaru partially; (3) The influence of 

Online Customer Reviews and Ratings on purchasing decisions at the marketplace 

Tokopedia by customers in Banjarbaru simultaneously. This research used quantitative 

approach with a survey research design and classified as an explanatory research. The 

131 respondents domiciled in Banjarbaru have been surveyed through a questionnaire 

with non-probability sampling technique and purposive sampling method. The data 

obtained in this research were analyzed by using multiple linear regression analysis. 

Based on the results of the research, it shows that online customer reviews and 

ratings have a significant partial effect on purchasing decisions at the marketplace 

Tokopedia by customers in Banjarbaru. In addition, this research shows the results 

that online customer reviews and ratings have a significant simultaneous effect on 

purchasing decisions at the marketplace Tokopedia by customers in Banjarbaru. 

 

Keywords: online customer review, rating, purchasing decision.
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