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ABSTRAK 
 

Indonesia mengalami pertumbuhan pesat dalam industri kreatif, khususnya di 

sektor digital. Kota Banjarbaru menunjukkan potensi sebagai pusat industri kreatif 

digital. Namun, masih kurangnya fasilitas menjadi hambatan. Artikel ini membahas 

permasalahan: merancang Creative Hub yang mendukung kolaborasi di industri 

kreatif digital. Menggunakan metode Blurring Architecture, yang menghapuskan 

batas antara ruang dan aktivitas, menciptakan ruang fleksibel. Sejarah Creative Hub 

menunjukkan pentingnya konsep ini dalam mendukung ekonomi dan komunitas 

kreatif. ini mengusulkan solusi arsitektural untuk mendukung pertumbuhan 

industri kreatif di Banjarbaru melalui Creative Hub yang mengadopsi Blurring 

Architecture, memungkinkan kolaborasi dan inovasi, memaksimalkan potensi 

kreatif generasi muda Indonesia. 

 

Kata kunci : Creative Hub, Blurring Architecture, Industri Kreatif Digital, Industri 

Kreatif Indonesia, Banjarbaru, Sejarah Creative Hub 

 

ABSTRACT 
 

Indonesia is experiencing rapid growth in the creative industry, especially in the 

digital sector. The city of Banjarbaru shows potential as a center for digital creative 

industries. However, the lack of facilities is still an obstacle. This article discusses the 

problem: designing a Creative Hub that supports collaboration in the digital creative 

industry. Using the Blurring Architecture method, which eliminates the boundaries 

between space and activity, creates flexible space. The history of the Creative Hub 

shows the importance of this concept in supporting the creative economy and 

community. This proposes an architectural solution to support the growth of the 

creative industry in Banjarbaru through a Creative Hub that adopts Blurring 

Architecture, enabling collaboration and innovation, maximizing the creative 

potential of Indonesia's young generation. 

 

Keywords: Creative Hub, Blurring Architecture, Digital Creative Industry, Indonesian 

Creative Industry, Banjarbaru, History of Creative Hub 
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