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ABSTRAK

Anggrai Bautig, 1910412120003, 2023. Pengaruh Kepercayaan, Persepsi
Manfaat dan Persepsi Kemudahan terhadap Minat Menggunakan Shopee di Kota
Banjarmasin, di bawah bimbingan: Bapak Saladin Ghalib

Penelitian ini bertujuan menguji pengaruh kepercayaan, persepsi manfaat dan
persepsi kemudahan terhadap minat menggunakan Shopee di Kota Banjarmasin.
Penelitian ini menggunakan pendekatan kuantitatif, sebanyak 386 responden dengan
teknik pengumpulan data menggunakan kuesioner dan nalisis data menggunakan
regresi linear berganda dibantu IBM SPSS Statistis versi 29.

Hasil penelitian ini menunjukkan bahwa kepercayaan, persepsi manfaat dan
persepsi kemudahan terhadap minat menggunakan Shopee di Kota Banjarmasin.
kepercayaan berpengaruh signifikan terhadap minat menggunakan Shopee di Kota
Banjarmasin, sebesar 0,242 dan signifikan sebesar 0,000, persepsi manfaat
berpengaruh signifikan terhadap minat menggunakan Shopee di Kota Banjarmasin
sebesar 0,206 dan signifikan sebesar 0,000 dan persepsi kemudahan berpengaruh
signifian terhadap minat menggunakan Shopee di Kota Banjarmasin 0,391 dan
signifikan sebesar 0,000. Variabel Kepercayaan, persepsi manfaat dan persepsi
kemudahan secara bersama-sama berpengaruh signifikan terhadap minat
menggunakan Shopee di kota Banjarmasin dengan nilai hubungan antara variabel
independen dan dependen dalam R-Square sebesar 0,560 dan nilai signifikansi sebesar
0.000.

Kata Kunci: Kepercayaan, Persepsi Manfaat, Persepsi Kemudahan, Minat

Menggunakan
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ABSTRACT

Anggrai Bautig, 1910412120003, 2023. The Effect of Trust, Perceived
Usefulness and Perceived Ease of Use on Intention to Use Shopee in Banjarmasin City,
under the guidance of: Mr. Saladin Ghalib

This study aims to examine the effect of trust, perceived benefits and perceived
convenience on interest in using Shopee in Banjarmasin City. This research uses a
quantitative approach, as many as 386 respondents with data collection techniques
using questionnaires and data analysis using multiple linear regression assisted by
IBM SPSS Statistis version 29.

The results of this study indicate that trust, perceived usefulness and perceived
ease of use on intention to use Shopee in Banjarmasin City. trust has a significant effect
on interest in using Shopee in Banjarmasin City, amounting to 0.242 and significant at
0.000, perceived usefulness have a significant effect on interest in using Shopee in
Banjarmasin City of 0.206 and significant at 0.000 and perceived ease of use has a
significant effect on interest in using Shopee in Banjarmasin City of 0.391 and
significant at 0.000. Trust variables, perceived usefulness and perceived ease of use
together have a significant effect on interest in using Shopee in Banjarmasin city with
a relationship value between the independent and dependent variables in the R-Square

of 0.560 and a significance value of 0.000.

Keywords: Trust, Perceived Usefulness, Perceivedf Ease of Use, Intention to Use
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