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ABSTRAK 

 

Anggrai Bautig, 1910412120003, 2023. Pengaruh Kepercayaan, Persepsi 

Manfaat dan Persepsi Kemudahan terhadap Minat Menggunakan Shopee di Kota 

Banjarmasin, di bawah bimbingan: Bapak Saladin Ghalib 

Penelitian ini bertujuan menguji pengaruh kepercayaan, persepsi manfaat dan 

persepsi kemudahan terhadap minat menggunakan Shopee di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, sebanyak 386 responden dengan 

teknik pengumpulan data menggunakan kuesioner dan nalisis data menggunakan 

regresi linear berganda dibantu IBM SPSS Statistis versi 29. 

Hasil penelitian ini menunjukkan bahwa kepercayaan, persepsi manfaat dan 

persepsi kemudahan terhadap minat menggunakan Shopee di Kota Banjarmasin. 

kepercayaan berpengaruh signifikan terhadap minat menggunakan Shopee di Kota 

Banjarmasin, sebesar 0,242 dan signifikan sebesar 0,000, persepsi manfaat 

berpengaruh signifikan terhadap minat menggunakan Shopee di Kota Banjarmasin 

sebesar 0,206 dan signifikan sebesar 0,000 dan persepsi kemudahan berpengaruh 

signifian terhadap minat menggunakan Shopee di Kota Banjarmasin 0,391 dan 

signifikan sebesar 0,000. Variabel Kepercayaan, persepsi manfaat dan persepsi 

kemudahan secara bersama-sama berpengaruh signifikan terhadap minat 

menggunakan Shopee di kota Banjarmasin dengan nilai hubungan antara variabel 

independen dan dependen dalam R-Square sebesar 0,560 dan nilai signifikansi sebesar 

0.000. 

 

Kata Kunci: Kepercayaan, Persepsi Manfaat, Persepsi Kemudahan, Minat 

Menggunakan  
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ABSTRACT 

 

Anggrai Bautig, 1910412120003, 2023. The Effect of Trust, Perceived 

Usefulness and Perceived Ease of Use on Intention to Use Shopee in Banjarmasin City, 

under the guidance of: Mr. Saladin Ghalib 

This study aims to examine the effect of trust, perceived benefits and perceived 

convenience on interest in using Shopee in Banjarmasin City. This research uses a 

quantitative approach, as many as 386 respondents with data collection techniques 

using questionnaires and data analysis using multiple linear regression assisted by 

IBM SPSS Statistis version 29. 

The results of this study indicate that trust, perceived usefulness and perceived 

ease of use on intention to use Shopee in Banjarmasin City. trust has a significant effect 

on interest in using Shopee in Banjarmasin City, amounting to 0.242 and significant at 

0.000, perceived usefulness have a significant effect on interest in using Shopee in 

Banjarmasin City of 0.206 and significant at 0.000 and perceived ease of use has a 

significant effect on interest in using Shopee in Banjarmasin City of 0.391 and 

significant at 0.000. Trust variables, perceived usefulness and perceived ease of use 

together have a significant effect on interest in using Shopee in Banjarmasin city with 

a relationship value between the independent and dependent variables in the R-Square 

of 0.560 and a significance value of 0.000. 

 

Keywords: Trust, Perceived Usefulness, Perceivedf Ease of Use, Intention to Use  



 
 

x 
 

DAFTAR ISI 

LEMBAR PENGESAHAN ......................................................................................... ii 

BERITA ACARA UJIAN SKRIPSI ............................................................................ ii 

KATA PENGANTAR ................................................................................................ iii 

LEMBAR PERSEMBAHAN ..................................................................................... vi 

PERNYATAAN ORISINALITAS ............................................................................ vii 

ABSTRAK ................................................................................................................ viii 

ABSTRACT .................................................................................................................. ix 

DAFTAR ISI ................................................................................................................ x 

DAFTAR TABEL ..................................................................................................... xiii 

DAFTAR GAMBAR ................................................................................................ xiv 

BAB I  PENDAHULUAN ........................................................................................... 1 

1.1 Latar Belakang ...................................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................... 27 

1.3 Tujuan Penelitian ................................................................................................ 28 

1.4 Manfaat Penelitian .............................................................................................. 28 

BAB II TINJAUAN PUSTAKA ................................................................................ 30 

2.1 Landasan Teoritis ................................................................................................ 30 

2.1.1 E-Commerce (Electronic Commerce) ....................................................... 30 

2.1.2 Theory of Reasoned Action (TRA) ........................................................... 33 

2.1.3 Theory of Planned Behavior (TPB) ........................................................... 34 

2.1.4 Technologi Acceptance Model (TAM) ..................................................... 36 

2.1.5 Minat Menggunakan .................................................................................. 39 

2.1.6 Kepercayaan .............................................................................................. 41 

2.1.7 Persepsi Manfaat........................................................................................ 44 

2.1.8 Persepsi Kemudahan.................................................................................. 45 

2.2 Penelitian Terdahulu ........................................................................................... 49 

2.3 Hipotesis dan Model Penelitian .......................................................................... 65 

2.3.1 Hipotesis Penelitian ................................................................................... 65 

2.3.2 Model Penelitian ........................................................................................ 71 

BAB III METODE PENELITIAN............................................................................. 72 

3.1 Pendekatan Penelitian ......................................................................................... 72 



 
 

xi 
 

3.2 Desain Penelitian................................................................................................. 72 

3.3 Lokasi Penelitian ................................................................................................. 73 

3.4 Populasi, Besar Sampel dan Teknik Sampling.................................................... 73 

3.4.1 Populasi ..................................................................................................... 73 

3.4.2 Besar Sampel ............................................................................................. 74 

3.4.3 Teknik Sampling........................................................................................ 76 

3.5 Definisi Operasional Variabel ............................................................................. 77 

3.6 Teknik Pengumpulan Data .................................................................................. 84 

3.6.1 Data Primer ................................................................................................ 85 

3.6.2 Data Sekunder............................................................................................ 85 

3.7 Teknik Analisa Data ............................................................................................ 86 

3.7.1 Skala Pengukuran ...................................................................................... 86 

3.7.2 Analisis Statistik Deskriptif ....................................................................... 87 

3.7.3 Uji Validitas dan Reliabilitas ..................................................................... 88 

3.7.4 Uji Asumsi Klasik ..................................................................................... 92 

3.7.5 Analisis Regresi Linier Berganda .............................................................. 94 

3.7.6 Alat Uji Hipotesis ...................................................................................... 95 

BAB IV HASIL PENELITIAN ............................................................................... 100 

4.1 Profil Responden ............................................................................................... 100 

4.1.1 Berdasarkan Jenis Kelamin ..................................................................... 100 

4.1.2 Berdasarkan Usia ..................................................................................... 100 

4.1.3 Berdasarkan Wilayah Kecamatan ............................................................ 101 

4.1.4 Berdasarkan Pekerjaan ............................................................................ 101 

4.2 Hasil Statistik Deskriptif ................................................................................... 102 

4.2.1 Deskriptif Variabel Kepercayaan (X1) .................................................... 102 

4.2.2 Deskriptif Variabel Persepsi Manfaat (X2) .............................................. 105 

4.2.3 Deskriptif Variabel Persepsi Kemudahan (X3) ........................................ 108 

4.2.4 Deskriptif Variabel Minat Menggunakan (Y) ......................................... 113 

4.3 Hasil Uji Validitas dan Reliabilitas ................................................................... 116 



 
 

xii 
 

4.3.1 Hasil Uji Validitas ................................................................................... 116 

4.3.2 Hasil Uji Reliabilitas ............................................................................... 118 

4.4 Uji Asumsi Klasik ............................................................................................. 118 

4.4.1 Uji Normalitas ......................................................................................... 118 

4.4.2 Uji Heteroskedastisitas ............................................................................ 122 

4.4.3 Hasil Uji Multikolinieritas ....................................................................... 123 

4.5 Hasil Uji Regresi Linear Berganda ................................................................... 124 

4.6 Hasil Uji Hipotesis ............................................................................................ 126 

4.6.1 Uji T (Parsial) .......................................................................................... 126 

4.6.2 Uji F (Simultan) ....................................................................................... 128 

4.6.1 Koefisien Determinasi ............................................................................. 128 

BAB V PEMBAHASAN HASIL ............................................................................ 131 

5.1 Pembahasan ....................................................................................................... 131 

5.1.1 Pengaruh Kepercayaan (X1) terhadap Minat Penggunaan (Y) ................ 131 

5.1.2 Pengaruh Persepsi Manfaat (X2) terhadap Minat Penggunaan (Y) ......... 132 

5.1.3 Pengaruh Persepsi Kemudahan (X3) terhadap Minat Penggunaan (Y) ... 134 

5.1.4 Pengaruh Kepercayaan (X1), Persepsi Manfaat (X2) dan Persepsi 

Kemudahan (X3) terhadap Minat Penggunaan (Y) ........................................... 135 

5.2 Implikasi Hasil Penelitian ................................................................................. 137 

5.3 Keterbatasan Penelitian ..................................................................................... 141 

BAB VI PEMBAHASAN HASIL ........................................................................... 143 

6.1 Kesimpulan ....................................................................................................... 143 

6.2 Saran.................................................................................................................. 144 

DAFTAR PUSTAKA .............................................................................................. 146 

LAMPIRAN ............................................................................................................. 155 

  



 
 

xiii 
 

DAFTAR TABEL 

Tabel 1. 1 Urutan e-commerce pengguna aktif tahun 2019 ......................................... 7 

Tabel 1. 2 Urutan aplikasi dengan jumlah unduhan terbanyak .................................... 8 

Tabel 1. 3 Berdasarkan Ranking Appstore dan Playstore ......................................... 20 

Tabel 4. 1 Karakteristik Responden Berdasarkan Jenis Kelamin..............................100 

Tabel 4. 2 Karakteristik Responden Berdasarkan Usia ........................................ …100 

Tabel 4. 3 Karakteristik Berdasarkan Kecamatan .................................................... 101 

Tabel 4. 4 Karaktersistik Berdasarkan Pekerjaan .................................................... 101 

Tabel 4. 5 Deskriptif Variabel Kepercayaan (X1) .................................................... 102 

Tabel 4. 6 Deskrptif Variabel Persepsi Manfaat (X2) .............................................. 105 

Tabel 4. 7Deskriptif Variabel Persepsi Kemudahan (X3) ........................................ 108 

Tabel 4. 8 Deskriptif Variabel Minat Menggunakan (Y) ......................................... 113 

Tabel 4. 9 Uji Validitas ............................................................................................ 116 

Tabel 4. 10 Uji Reliabilitas ...................................................................................... 118 

Tabel 4. 11 Kolmogorov Smirnov ........................................................................... 121 

Tabel 4. 12 Uji Glejser ............................................................................................. 123 

Tabel 4. 13 Uji Multikolinearitas ............................................................................. 124 

Tabel 4. 14 Uji Regresi Linear Berganda................................................................. 125 

Tabel 4. 15 Uji T (Parsial)........................................................................................ 126 

Tabel 4. 16 Uji T (Parsial)........................................................................................ 127 

Tabel 4. 17 Uji F (Simultan) .................................................................................... 128 

Tabel 4. 18 Koefisien Determinasi........................................................................... 129 

 

  



 
 

xiv 
 

DAFTAR GAMBAR 

Gambar 1. 1 Fitur Shopee pada Smartphone ............................................................... 5 

Gambar 1. 2 Fitur Shopee pada Desktop ..................................................................... 5 

Gambar 1. 3 Hasil Survei berdasarkan gender ............................................................. 6 

Gambar 1. 4 Rentang Usia Pengguna Shopee 2019 ..................................................... 7 

Gambar 1. 5 Aplikasi Belanja Favorit Q1 2020 ........................................................... 9 

Gambar 1. 6 Pengguna Shopee Berdasar Gender Tahun 2020 .................................. 10 

Gambar 1. 7 Pengguna Shopee berdasar usia tahun 2020 ......................................... 11 

Gambar 1. 8 Daftar teratas fitur Shopee tahun 2020 .................................................. 11 

Gambar 1. 9 Total Pengnjung E-Commerce Kuartal I-IV 2021 ................................ 12 

Gambar 1. 10 Layanan Belanja Online Tahun 2021 .................................................. 13 

Gambar 1. 11 Pengguna berdasar Gender Tahun 2021.............................................. 14 

Gambar 1. 12 Berdasarkan Kelompok Usia Tahun 2021 .......................................... 14 

Gambar 1. 13 Marketplace Pilihan Masyarakat Tahun 2022 ..................................... 15 

Gambar 1. 14 Kunjungan E-commerce terbanyak 2022 ............................................ 16 

Gambar 1. 15 Berdasarkan Gender Tahun 2022 ........................................................ 17 

Gambar 1. 16 Berdasarkan Usia Tahun 2022 ............................................................ 17 

Gambar 1. 17 Berdasarkan Generasi Tahun 2022 ..................................................... 18 

Gambar 1. 18 Berdasarkan Kelompok Ekonomi Tahun 2022 ................................... 18 

Gambar 1. 19 Berdasar Wilayah Tahun 2022 ............................................................ 19 

Gambar 1. 20 Berdasar Area Tahun 2022 .................................................................. 19 

Gambar 1. 21 E-CommerceBerdasarkan Similiar Web ............................................. 20 

Gambar 2. 1 Model Theory of Reasoned Action (TRA) ............................................ 34 

Gambar 2. 2 Model Theory of Planned Behavior (TPB) ........................................... 35 

Gambar 2. 3 Technology Acceptance Model (TAM) ................................................. 38 

Gambar 2. 4 Model Penelitian ................................................................................... 71 

Gambar 4. 6Hasil Histogram.................................................................................... 119 

Gambar 4. 7 P-Plot ................................................................................................... 120 

file:///D:/SKRIPSI%20ANGGRAI/SIDANGGG%20386.docx%23_Toc138666757
file:///D:/SKRIPSI%20ANGGRAI/SIDANGGG%20386.docx%23_Toc138666758
file:///D:/SKRIPSI%20ANGGRAI/SIDANGGG%20386.docx%23_Toc138666759
file:///D:/SKRIPSI%20ANGGRAI/SIDANGGG%20386.docx%23_Toc138666760


 
 

xv 
 

Gambar 4. 8 Scatterplot............................................................................................ 122 

  



 
 

xvi 
 

DAFTAR LAMPIRAN 

 

Lampiran  1. Kuesioner ............................................................................................ 156 

Lampiran  2. Hasil Output Tabel Frekuensi Profil Responden ................................ 161 

Lampiran  3.Hasil Output Tabel Frekuensi Validitas .............................................. 163 

Lampiran  4.Hasil Output Uji Validitas dan Reliabilitas ......................................... 171 

Lampiran  5. Output Uji Asumsi Klasik dan Uji Regrisei Linear Berganda ........... 179 

Lampiran  6. Lain-lain.............................................................................................. 183 


