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ABSTRAK

Wintya Fitri Arrahmala (2023). Pengaruh Perceived Ease of Use, Perceived
Usefulness, dan Trust Terhadap Customer Satisfaction Pengguna E-Wallet
ShopeePay Pada Mahasiswa S1 FEB ULM Banjarmasin. Pembimbing: Rusniati

Penelitian ini bertujuan untuk menganalisis pengaruh secara simultan
Perceived Ease of Use, Perceived Usefulness, dan Trust Terhadap Customer
Satisfaction. Kemudian juga untuk menganalisis pengaruh secara parsial masing-
masing variabel Perceived Ease of Use, Perceived Usefulness, dan Trust Terhadap
Customer Satisfaction Pengguna E-Wallet ShopeePay.

Jenis penelitian ini berupa penelitian eksplanatory research. Populasi dalam
penelitian ini adalah Mahasiswa Fakultas Ekonomi dan Bisnis Universitas
Lambung Mangkurat Banjarmasin yang menggunakan e-wallet ShopeePay. Jumlah
sampel sebanyak 100 orang. Teknik pengambilan sampel menggunakan
nonprobability sampling dengan metode purposive sampling. Teknik analisis data
yang digunakan dalam penelitian ini adalah analisis regresi linear berganda.

Hasil penelitian in1 menunjukkan bahwa Perceived Ease of Use, Perceived
Usefulness, dan Trust berpengaruh secara simultan terhadap Customer Satisfaction.
Perceived Ease of Use berpengaruh secara parsial terhadap Customer Satisfaction.
Perceived Usefulness berpengaruh secara parsial terhadap Customer Satisfaction.
Trust berpengaruh secara parsial terhadap Customer Satisfaction.

Kata kunci: Perceived Ease of Use, Perceived Usefulness, Trust, Customer
Satisfaction.



ABSTRACT

Wintya Fitri Arrahmala (2023). The Influence of Perceived Ease of Use,
Perceived Usefulness, and Trust on Customer Satisfaction of E-Wallet ShopeePay
Users in Students of the Faculty of Economics and Business, University of
Lambung Mangkurat, Banjarmasin. Advisor: Rusniati.

This study aims to analyze the simultaneous significant effect of Perceived
Ease of Use, Perceived Usefulness, and Trust on Customer Satisfaction. Then also
to Analyze the partially significant effect of each variable of Perceived Ease of Use,
Perceived Usefulness, and Trust on Customer Satisfaction of E-Wallet ShopeePay
Users

This type of research is eksplanatory research. The population in this study
were students of the Faculty of Economics and Business, University of Lambung
Mangkurat Banjarmasin who used e-wallet ShopeePay. The number of samples is
100 people. The sampling technique used is nonprobability sampling with
purposive sampling method. The data analysis technique used in this study was
multiple linear regression analysis.

The results of this study indicate that Perceived Ease of Use, Perceived
Usefulness, and Trust have a simultaneous effect on Customer Satisfaction.
Perceived Ease of Use has partial effect on Customer Satisfaction. Perceived
Usefulness has a partial effect on Customer Satisfaction. Trust has a partial effect
on Customer Satisfaction.

Keywords : Perceived Ease of Use, Perceived Usefulness, Trust, Customer
Satisfaction.
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