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ABSTRACT 

Muhammad Jauhari Kiay Demak (2022). The Effect of Promotion, Price And Product Quality on 

The Amplang Lidya Purchasing Decision in Kotabaru. Guided by : RR. Yulianti Prihariningrum.  

This study aims to determine (1) analyzing partial effect of promotion on the Amplang 

Lidya purchasing decision in Kotabaru; (2) Analyzing partial effect of prices on the Amplang 

Lidya purchasing decision in Kotabaru; (3) Analyzing the partial effect on product quality on the 

Amplang Lidya purchasing decision in Kotabaru; (4) Analyzing the simultaneous significant effect 

of promotion, price and product quality on the Amplang Lidya purchasing decision in Kotabaru. 

Research Resondents as many as 98 samples in Kotabaru regency and used a quantitative 

research methodology. Sampling in this study by method of purposive sampling, namely 

determination of samples with certain considerations. Data collection techniques use primary data 

and secondary data. Data analysis using multiple linear regression. The results of the 

questionnaire use the SPSS 26 application consisting of validity test using the Product moment 

correlation method, reliability test using the cronbach's alpha method, classical assumption test 

which includes: normality test, multicollinearity test, heterocedasticity test, along with the 

hypothesis results of the F test (simultaneous) and T test (partial).  

The results showed that: promotions had a positive and significant effect on the Amplang 

Lidya purchasing decision in Kotabaru. Prices has partially effect on the Amplang Lidya 

purchasing decision in Kotabaru. Product quality has a partially effect on the Amplang Lidya 

purchasing decision in Kotabaru. While, based on the calculation of simultaneous test statistics, 

then it can be concluded that the promotion, price and product quality has a simultaneous effect 

on the purchasing decision in Kotabaru and the results of the determination coefficient on the R 

Square value is 0.554 that indicates the independent variable as (x1) promotion, (x2) price and 

(x3) product  quality that taken in this research has The level of effect with the dependent variable 

(Y) purchase decision of 55.4%.  

 

 

 

 

Keywords: Promotion, Price, Product Quality And Purchasing Decisions 
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ABSTRAKSI 

Muhammad Jauhari Kiay Demak (2022). Pengaruh Promosi, Harga Dan Kualitas Produk 

Terhadap Keputusan Pembelian Amplang Lidya Di Kotabaru. Pembimbing : RR. Yulianti 

Prihatiningrum. 

Penelitian ini bertujuan untuk mengetahui (1) menganalisis pengaruh secara parsial   

promosi terhadap keputusan pembelian Amplang Lidya di Kotabaru; (2) menganalisis  pengaruh 

secara parsial harga terhadap keputusan pembelian Amplang Lidya di Kotabaru; (3) menganalisis 

pengaruh secara parsial  kualitas produk terhadap keputusan pembelian Amplang Lidya di 

Kotabaru; (4) menganalisis pengaruh signifikan secara simultan promosi, harga dan kualitas 

produk terhadap keputusan pembelian Amplang Lidya di Kotabaru. 

Responden penelitian sebanyak 98 sampel di Kabupaten Kotabaru dan menggunakan 

metodologi penelitian kuantitatif. Pengambilan sampel dalam penelitian ini dengan cara purposive 

sampling yaitu penentuan sampel dengan pertimbangan tertentu. teknik pengumpulan data 

menggunakan data primer dan data sekunder. Analisis data menggunakan regresi linier berganda. 

Hasil uji coba kuesioner menggunakan aplikasi SPSS 26 terdiri dari uji validitas dengan 

menggunakan metode product moment correlation, uji reliabilitas dengan menggunakan metode 

cronbach’s alpha, uji asumsi klasik yang meliputi: uji normalitas, uji multikolinearitas, uji 

heterokedastisitas, beserta hasil pengujian hipotesis uji F (simultan) dan hasil uji T (parsial). 

Hasil penelitian menunjukkan bahwa promosi berpengaruh positif dan signifikan secara 

parsial terhadap keputusan pembelian Amplang Lidya di Kabupaten Kotabaru. Harga berpengaruh 

secara parsial terhadap keputusan pembelian Amplang Lidya di Kabupaten Kotabaru. Kualitas 

produk berpengaruh secara parsial terhadap keputusan pembelian Amplang Lidya di Kabupaten 

Kotabaru. Sedangkan, berdasarkan hasil perhitungan statistik uji simultan, maka dapat 

disimpulkan bahwa promosi, harga dan kualitas produk berpengaruh secara simultan terhadap 

keputusan pembelian di Kabupaten Kotabaru dengan hasil uji koefisien determinasi yakni Nilai R 

square dengan nilai 0,554 adalah R kuadrat yang menunjukkan bahwa variabel independent 

yakni (X1) promosi, (X2) harga dan (X3) kualitas produk yang diambil dalam penelitian ini 

memiliki tingkat pengaruh dengan variabel dependent (Y) yakni keputusan pembelian sebesar 

55,4%. 

 

Kata kunci : Promosi, Harga, Kualitas Produk dan Keputusan Pembelian 

  



   

 

11 

 

DAFTAR ISI 

HALAMAN SAMPUL ........................................................................................... i 

LEMBAR LEGALITAS ....................................................................................... ii 

SURAT BERITA ACARA UJIAN SKRIPSI .................................................... iii 

SURAT PERNYATAAN ORISINALITAS ....................................................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRACT ........................................................................................................... ix 

ABSTRAKSI .......................................................................................................... x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL ............................................................................................... xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

BAB I  PENDAHULUAN ................................................................................... 15 

1.1. Latar Belakang .................................................................................... 15 

1.2. Rumusan Masalah ................................Error! Bookmark not defined. 

1.3. Tujuan Penelitian .................................Error! Bookmark not defined. 

1.4. Manfaat Penelitian ...............................Error! Bookmark not defined. 

1.5. Sistematika Pembahasan .....................Error! Bookmark not defined. 

BAB II TINJAUAN PUSTAKA ..........................Error! Bookmark not defined. 

2.1.  Landasan Teori ...................................Error! Bookmark not defined. 

2.1.1. Promosi ..................................................................................... 24 

2.1.2. Harga ........................................................................................ 30 

2.1.3. Produk....................................................................................... 35 

2.1.4. Kualitas Produk ........................................................................ 39 

2.1.5. Keputusan Pembelian ............................................................... 44 

2.2.  Hasil Penelitian Terdahulu ................................................................ 50 

BAB III KERANGKA KONSEPTUAL (MODEL PENELITIAN) DAN 

HIPOTESIS..........................................................................................................54 

3.1. Metode Penelitian ............................................................................... 54 

3.1.1. Hubungan Antar Variabel......................................................... 55 

BAB IV METODE PENELITIAN......................................................................66 

4.1. Ruang Lingkup penelitian .................................................................. 66 

4.2  Jenis Penelitian ................................................................................... 66 

4.3. Lokasi Penelitian ................................................................................ 67 

4.4  Populasi dan Sampel ........................................................................... 67 

4.5. Definisi Operasional Variabel ............................................................ 68 

4.5.1 Variabel Independen .................................................................. 69 

4.5.2 Variabel Dependen .................................................................... 72 

4.6  Teknik Pengumpulan Data ................................................................. 76 

4.6.1 Data Primer ................................................................................ 76 

4.6.2 Data Sekunder ........................................................................... 76 

4.7. Teknik Penentuan Skor ....................................................................... 77 

4.8  Uji Validitas dan Reabilitas ................................................................ 78 

4.8.1 Uji Validitas............................................................................... 78 



   

 

12 

 

4.8.2 Uji Reabilitas ............................................................................. 78 

4.9. Teknik Analisis Data .......................................................................... 79 

4.9.1 Analisis Statistik Deskriptif ....................................................... 78 

4.9.2 Uji Asumsi Klasik ..................................................................... 79 

4.9.3 Analisis Regresi Linear Berganda ............................................. 81 

4.9.4 Pengujian Hipotesis ................................................................... 82 

BAB V HASIL PENELITIAN DAN ANALISIS. ............................................. 86  

5.1. Gambaran Umum Objek Penelitian .................................................... 86 

5.2. Karakteristik Responden .................................................................... 86 

5.3. Deskripsi Statistik Variabel Penelitian ............................................... 91 

5.4. Uji Validitas dan Realibilitas .............................................................. 96 

5.5  Hasil Pengujian Asumsi ................................................................... 100 

5.6. Hasil Pengujian Hipotesis ................................................................. 104 

5.7. Pembahasan Hasil Penelitian ............................................................ 110 

5.8. Implikasi Hasil Penelitian ................................................................. 113 

BAB VI KESIMPULAN DAN SARAN ........................................................... 114  

6.1. Kesimpulan ....................................................................................... 114 

6.2  Saran ................................................................................................. 114 

 

 

DAFTAR PUSTAKA ........................................................................................ 116 

LAMPIRAN ....................................................................................................... 120 

  



   

 

13 

 

DAFTAR TABEL 

Tabel 1.1   Perbandingan Harga Amplang Produk Kabupaten Kotabaru kemasan 1 Kilogram

 .......................................................................................................... 19 

Tabel 2.1    Penelitian Terdahulu ........................................................................ 51 

Tabel 3.1    Definisi Operasional Variabel .......................................................... 62 

Tabel 4.2    Interpretasi Koefisien Korelasi ........................................................ 72 

Tabel 5.1    Karakteristik Responden Berdasarkan Usia ..................................... 85 

Tabel 5.2    Karakteristik Responden Berdasarkan Pekerjaan ............................ 86 

Tabel 5.3    Karakteristik Responden Berdasarkan Pendidikan .......................... 88 

Tabel 5.4    Deskriptif Statistik Variabel Promosi .............................................. 90 

Tabel 5.5    Deskriptif Statistik Variabel Harga .................................................. 90 

Tabel 5.6    Deskriptif Statistik Variabel Kualitas Produk .................................. 92 

Tabel 5.7    Deskriptif Statistik Variabel Keputusan Pembelian ......................... 93 

Tabel 5.2     Hasil Uji Validitas ............................................................................ 95 

Tabel 5.3     Hasil Uji Reliabilitas ........................................................................ 97 

Tabel 5.10   Hasil Uji Normalitas ........................................................................ 99 

Tabel 5.11   Hasil Uji Multikolinieritas ............................................................. 100 

Tabel 5.12   Hasil Regresi Linier Berganda ....................................................... 101 

Tabel 5.13   Hasil Uji Hipotesis Parsial ............................................................. 102 

Tabel 5.14   Hasil Uji Hipotesis Simultan.......................................................... 104 

Tabel 5.15   Hasil Uji Koefisien Determinasi .................................................... 105 

 

 

  



   

 

14 

 

DAFTAR GAMBAR 

Gambar 1.1    Model Perilaku Konsumen ................................................................................... 30 

Gambar 2.2    Proses Pengambilan Keputusan Pembelian .......................................................... 46 

Gambar 3.3    Model Penelitian ................................................................................................... 54 

Gambar 5.1    Diagram Scatterplot ............................................................................................ 101 

 


