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ABSTRACT 

 

Fitria Azzahra Rezeqi (2024). The Effect of School Quality and Price Perception on 

Parents' Decisions to Choose Al Mazaya Islamic Junior High School Banjarmasin. 

Management Study Program. Faculty of Economics and Business. Lambung 

Mangkurat University. Advisor: Raden Roro Yulianti Prihatiningrum. 

 

This study aims to test and analyze: (1) the effect of School Quality and 

Price Perception partially on the decision of parents to choose AL Mazaya Islamic 

School junior high school, (2) the effect of School Quality and Price Perception 

simultaneously on the decision of parents to choose AL Mazaya Islamic School 

junior high school. 

This type of research is quantitative research. The population used in this 

study were parents of students in grades 7 to 9 of Al Mazaya Islamic School 

Banjarmasin. Data were collected from 50 respondents. The sampling technique 

used in this study was purposive sampling using a questionnaire. The data analysis 

technique used was multiple linear regression analysis. 

The results showed that (1) School quality and price perception have an 

impact on parents' decisions to choose Al Mazaya Islamic School partially, (2) 

School quality and price perception have an impact on parents' decisions to choose 

Al Mazaya Islamic School simultaneously. 

 

Keywords: School Quality, Price Perception, Decision to choose 
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ABSTRAKSI 

 

Fitria Azzahra Rezeqi (2024). Pengaruh School Quality dan Price Perception 

Terhadap Keputusan Orang Tua Memilih Sekolah SMP Al Mazaya Islamic School 

Banjarmasin. Program Studi Manajemen. Fakultas Ekonomi dan Bisnis. 

Universitas Lambung Mangkurat. Pembimbing: Raden Roro Yulianti 

Prihatiningrum. 

 

Penelitian ini bertujuan untuk menguji dan menganalisis: (1) pengaruh School 

Quality dan Price Perception secara parsial terhadap keputusan orang tua memilih 

sekolah SMP AL Mazaya Islamic School, (2) pengaruh School Quality dan Price 

Perception secara simultan terhadap keputusan orang tua memilih sekolah SMP AL 

Mazaya Islamic School 

Jenis penelitian ini berupa penelitian kuantitatif. Populasi yang digunakan 

dalam penelitian ini adalah orang tua siswa kelas 7 s/d 9 SMP Al Mazaya Islamic 

School Banjarmasin. Data dikumpulkan dari 50 orang responden. Teknik sampling 

yang digunakan dalam penelitian ini adalah purposive sampling menggunakan 

kuesioner. Teknik analisis data yang digunakan adalah analisis regresi linear 

berganda. 

Hasil penelitian menunjukkan bahwa (1) School quality dan price perception 

berdampak pada keputusan orang tua memilih sekolah SMP Al Mazaya Islamic 

School secara parsial, (2) School quality dan price perception berdampak pada 

keputusan orang tua memilih sekolah SMP Al Mazaya Islamic School secara 

simultan. 

 

Kata Kunci: School Quality, Price Perception, Keputusan memilih 
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