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ABSTRAK 
 

Eka Fatmawati, 1910412120010, 2023, Pengaruh Citra Merek, Kualitas 

Produk, dan  Harga terhadap Keputusan Pembelian Sabun Mandi Cair Lifebuoy di 

Banjarmasin Utara, di bawah bimbingan: Hj. Nurul Wahyuni. 

Penelitian ini bertujuan untuk menguji pengaruh Citra Merek, Kualitas 

Produk, dan Harga terhadap Keputusan Pembelian Sabun Mandi Cair Lifebuoy di 

Banjarmasin Utara.  

Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif. Sampel 

diambil sebanyak 75 responden dengan teknik Accidental Sampling. Pengumpulan 

data menggunakan kuesioner dan analisis data menggunakan regresi linier 

berganda. 

Hasil penelitian menunjukkan bahwa citra merek (X1) tidak berpengaruh 

terhadap keputusan pembelian (Y), kualitas produk (X2) tidak berpengaruh 

terhadap keputusan pembelian (Y), harga (X3) berpengaruh signifikan terhadap 

keputusan pembelian (Y). Secara simultan variabel citra merek, kualitas produk, 

dan harga berpengaruh signifikan terhadap keputusan pembelian. 

Kata Kunci: Citra Merek, Kualitas Produk, Harga, Keputusan Pembelian 
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ABSTRACT 

Eka Fatmawati, 1910412120010, 2023, The Influence of Brand Image, 

Product Quality, and Price on the Purchase Decision of Lifebuoy Liquid Soap in 

North Banjarmasin, under the supervision of: Hj. Nurul Wahyuni. 

This research aims to examine the influence of Brand Image, Product 

Quality, and Price on the Purchase Decision of Lifebuoy Liquid Soap in North 

Banjarmasin.  

The research adopts a quantitative approach. A sample of 75 respondents 

was selected using the Accidental Sampling technique. Data were collected through 

questionnaires, and data analysis was performed using multiple linear regression. 

The research findings indicate that brand image (X1) does not significantly 

influence the purchase decision (Y), product quality (X2) does not significantly 

influence the purchase decision (Y), and price (X3) has a significant influence on 

the purchase decision (Y). Simultaneously, the variables of brand image, product 

quality, and price significantly influence the purchase decision. 

Keywords: Brand Image, Product Quality, Price, Purchase Decision. 
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