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ABSTRACT

Parisa, Ayu Latu (2024). The Influence of Using Social Media and Product
Innovation on the Sustainability of Culinary MSMEs (Study of Culinary MSMEs

in the Cendana Area of North Banjarmasin). Supervisor: Hastin Umi Anisah.

This research aims to test and analyze: (1) The Influence of Social Media
on the Sustainability of Culinary MSMEs in the Cendana Region of North
Banjarmasin; (2) The Influence of Product Innovation on the Sustainability of

Culinary MSMEs in the Cendana Region of North Banjarmasin.

The sampling technique for this research uses Non-Probability Sampling
techniques through Purposive Sampling techniques. Data that has been collected
through questionnaires is analyzed using multiple linear regression analysis

techniques.

The research results show that: (1) Social Media does not have a positive
and significant effect on the Sustainability of Culinary MSMEs in the Cendana
Region of North Banjarmasin; (2) Product Innovation has a positive and
significant effect on the Sustainability of Culinary MSMEs in the Cendana Region

of North Banjarmasin

Keywords: Social Media, Product Innovation, Sustainability of MSMEs.

Keywords: Social Media, Product Innovation, Sustainability of MSMEs.
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ABSTRAK

Parisa, Ayu Latu (2024). Pengaruh Pemanfaatan Media Sosial Dan
Inovasi Produk Terhadap Keberlanjutan Umkm Kuliner (Studi Pada Umkm
Kuliner Kawasan Cendana Banjarmasin Utara). Pembimbing: Hastin Umi
Anisah.

Penelitian ini bertujuan untuk menguji dan menganalisis : (1) Pengaruh
Media Sosial terhadap Keberlanjutan UMKM Kuliner Kawasan Cendana
Banjarmasin Utara; (2) Pengaruh Inovasi Produk terhadap Keberlanjutan UMKM

Kuliner Kawasan Cendana Banjarmasin Utara.

Teknik pengambilan sampel penelitian ini menggunakan teknik Non-
Probability Sampling melalui teknik Purposive Sampling, Data yang telah
dikumpulkan melalui kuesioner dianalisis menggunakan teknik analisis regresi

linier berganda.

Hasil penelitian menunjukkan bahwa : (1) Media Sosial tidak berpengaruh
positif dan signifikan terhadap Keberlanjutan UMKM Kuliner Kawasan Cendana
Banjarmasin Utara; (2) Inovasi Produk berpengaruh secara positif dan signifikan

terhadap Keberlanjutan UMKM Kuliner Kawasan Cendana Banjarmasin Utara.

Kata Kunci: Media Sosial, Inovasi Produk, Keberlajutan UMKM.
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