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ABSTRAK

Adeh Siti Nurhaliza, 2010412320011, 2024. Pengaruh Kualitas Produk,
Harga, dan Citra Merek terhadap Keputusan Pembelian laptop Asus di Kota
Banjarbaru, di bawah bimbingan : Siti Rusidah.

Penelitian ini dilakukan bertujuan menguji pengaruh secara parsial dan
simultan variabel kualitas produk, harga, dan citra merek terhadap keputusan
pembelian laptop Asus di Kota Banjarbaru. Penelitian ini menggunakan
pendekatan kuantitatif, lokasi penelitian di Kota Banjarbaru. Sebanyak 100
responden secara accidental sampling, dengan pengumpulan data menggunakan
kuesioner dan analisis data menggunakan regresi linier berganda dibantu IBM
SPSS Statistik versi 29.

Hasil penelitian membuktikan berdasarkan uji t bahwa variabel kualitas
produk berpengaruh signifikan terhadap keputusan pembelian dengan nilai t
hitung 4,333 > t tabel 1,985, variabel harga berpengaruh terhadap keputusan
pembelian dengan nilai t hitung -10,714 > t tabel -1,985 dan variabel citra merek
berpengaruh terhadap keputusan pembelian dengan nilai t hitung 2,523 > t tabel
1,985. Adapun hasil uji F variabel kualitas produk, harga, dan citra merek
berpengaruh signifikan terhadap keputusan pembelian dengan nilai F hitung
39,122 > F tabel 2,70.

Kata Kunci: Kualitas Produk, Harga, Citra Merek, Keputusan Pembelian



ABSTRACT

Adeh Siti Nurhaliza, 2010412320011, 2024. The Effect of Product Quality,
Price, and Brand Image on Purchasing Decisions for Asus laptops in Banjarbaru
City, under the guidance of: Siti Rusidah.

This study was conducted to examine the partial and simultaneous effects
of product quality, price, and brand image variables on purchasing decisions for
Asus laptops in Banjarbaru City. This research uses a quantitative approach,
research location in Banjarbaru City. A total of 100 respondents by accidental
sampling, with data collection using a questionnaire and data analysis using
multiple linear regression assisted by IBM SPSS Statistics version 29.

The results of the study prove based on the t test that the product quality
variable has a significant effect on purchasing decisions with a t value of 4.333> t
table 1.985, the price variable affects purchasing decisions with a t value of
-10.714> t table -1.985 and the brand image variable affects purchasing decisions
with a t value of 2.523> t table 1.985. The results of the F test variable product
quality, price, and brand image have a significant effect on purchasing decisions
with a value of F count 39.122> F table 2.70.

Keywords: Product Quality, Price, Brand Image, Purchase Decision
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