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ABSTRACT  

 

Ummy Kulsum (2023), The Influence of Store Atmosphere, Hedonic 

Motive, and Service Quality on Purchasing Decision (Study on buyers 

Excelso Duta Mall Banjarmasin). Management Study Program, Faculty of 

Economics and Business. Lambung Mangkurat University. Advisor: Raden 

Roro Yulianti Prihatiningrum. 

This study aims to analyze: (1) the  Influence of store atmosphere on 

purchasing decision  (2 the  Influence of hedonic motive  on purchasing 

decision; (3) the  Influence of  service quality on purchasing decision. 

This research is a causal research with quantitive method. The 

population and sample in this study were buyers of Excelso Duta Mall 

Banjarmasin who have visited Excelso Duta Mall Banjarmasin Products and 

are over 17 years old. The number of samples is 100. The sampling method 

uses nonprobability sampling and purposive sampling techingue. The data 

were analyzed using multiple linear regression analysis techniques.  

The results show that there is a significant Store Atmosphere on 

Purchasing Decision, Hedonic Motive  on Purchasing Decision, of  Service 

Quality on Purchasing Decision. 

Keywords : Store Atmosphere, Hedonic Motive, Service Quality, Purchasing 

Decisions  



ABSTRAK 

 

Ummy Kulsum (2023), Pengaruh Store atmosphere, hedonic motive 

dan service quality  terhadap keputusan pembelian ( studi pada pembeli 

Excelso Duta Mall Banjarmasin. Program Studi Manajemen Fakultas 

Ekonomi dan Bisnis Universitas Lambung Mangkurat. Pembimbing: Raden 

Roro Yulianti Prihatiningrum. 

Penelitian ini bertujuan untuk menganalisis: (1) Pengaruh store 

atmosphere terhadap keputusan pembelian pada Excelso Duta Mall 

Banjarmasin (2). Pengaruh hedonic motive terhadap keputusan pembelian 

pada Excelso Duta Mall Banjarmasin (3). Pengaruh service quality terhadap 

keputusan pembelian pada Excelso Duta Mall Banjarmasin. 

Jenis panelitian adalah penelitian kuantitatif. Populasi dan sampel 

adalah pembeli Excelso Duta Mall Banjarmasin yang pernah mengunjungi 

Excelso Duta Mall Banjarmasin serta berusia diatas 17 tahun. Jumlah sampel 

sebanyak 100. Teknik pengambilan sampel menggunakan metode non-

probability sampling dengan teknik purposive sampling. Teknik analisis data 

menggunakan teknik analisis regresi linier berganda.  

Hasil penelitian menunjukan bahwa terdapat pengaruh store 

atmosphere terhadap keputusan pembelian, terdapat pengaruh hedonic motive 

terhadap keputusan pembelian dan terdapat pengaruh service quality terhadap 

keputusan pembelian pada Excelso Duta Mall Banjamasin. 

Kata kunci: Store atmosphere, Hedonic Motive, Service Quality, Keputusan 

Pembelian. 
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