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ABSTRACT 

 

Muhammad Rovyaldo Wijaya (2023). The Effect of Online Customer Reviews, 

Online Customer Ratings and Double Date Campaign on Purchasing Decisions at 

the Shopee Marketplace in Banjarmasin. Advisor: Rusniati  

The rapid development of technology and information, especially the 

internet, is able to present shopping activities online, through various marketplaces. 

Buying and selling transactions become borderless, not hindered by time and place 

because they can be accessed anytime and anywhere. One of the marketplaces in 

Indonesia is shopee which became the top online shopping marketplace in 

Indonesia in early 2023. This study aims to analyze the effect of online customer 

reviews, online customer ratings and double date campaign simultaneously on 

purchasing decisions at the shopee marketplace in Banjarmasin. Then also to 

analyze the effect of online customer reviews on purchasing decisions at the shopee 

marketplace in Banjarmasin; to analyze the effect of online customer ratings on 

purchasing decisions at the shopee marketplace in Banjarmasin; and to analyze the 

effect of double date campaign on purchasing decisions at the shopee marketplace 

in Banjarmasin. 

This type of research is explanatory study. The population in this study were 

shopee consumers in Banjarmasin with a sample of 100 people. The sampling 

technique in this study was purposive sampling. The data analysis technique used 

multiple linear regression analysis. 

The results show that online customer reviews, online customer ratings and 

double date campaign simultaneously have a significant effect on purchasing 

decisions. Online customer reviews has a significant effect on purchasing decisions. 

Online customer ratings has a significant effect on purchasing decisions. Double 

date campaign has a significant effect on purchasing decisions. 

 

Keywords : Online Customer Review, Online Customer Rating, Double Date    

  Campaign, Purchase Decision. 
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ABSTRAK 

 

Muhammad Rovyaldo Wijaya (2023). Pengaruh Online Customer Review, Online 

Customer Rating dan Promo Tanggal Kembar terhadap Keputusan Pembelian pada 

Marketplace Shopee di Banjarmasin. Pembimbing: Rusniati  

Perkembangan teknologi dan informasi yang pesat, khususnya internet 

mampu menyajikan kegiatan jual-beli secara online, melalui berbagai marketplace. 

Transaksi jual-beli menjadi tanpa batas, tidak terhalang oleh waktu dan tempat 

karena dapat diakses kapanpun dan dimanapun. Salah satu marketplace di 

Indonesia adalah shopee yang menjadi marketplace belanja online teratas di 

Indonesia pada awal tahun 2023. Penelitian ini bertujuan untuk menganalisis 

pengaruh online customer review, online customer rating dan promo tanggal 

kembar secara simultan terhadap keputusan pembelian pada marketplace shopee di 

Banjarmasin. Kemudian juga untuk menganalisis pengaruh online customer review 

terhadap keputusan pembelian pada marketplace shopee di Banjarmasin; untuk 

menganalisis pengaruh online customer rating terhadap keputusan pembelian pada 

marketplace shopee di Banjarmasin; dan untuk menganalisis pengaruh promo 

tanggal kembar terhadap keputusan pembelian pada marketplace shopee di 

Banjarmasin. 

Jenis penelitian ini merupakan explanatory study. Populasi dalam penelitian 

ini adalah konsumen shopee di Banjarmasin dengan sampel sebesar 100 orang. 

Teknik sampling dalam penelitian ini berupa purposive sampling Teknik analisis 

data menggunakan analisis regresi linear berganda. 

Hasil penelitian menunjukkan bahwa online customer review, online 

customer rating dan promo tanggal kembar secara simultan berpengaruh signifikan 

terhadap keputusan pembelian. Online customer review berpengaruh signifikan 

terhadap keputusan pembelian. Online customer rating berpengaruh signifikan 

terhadap keputusan pembelian. Promo tanggal kembar berpengaruh signifikan 

terhadap keputusan pembelian. 

 

Kata Kunci:  Online Customer Review, Online Customer Rating, Promo Tanggal 

Kembar, Keputusan Pembelian. 
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