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RINGKASAN 

Ahyar Rahmatullah (2023). Adopsi E-Katalog pada UMKM Kabupaten 

Banjar menggunakan Technology Acceptance Model (TAM). 

Pembimbing : Arief Budiman. 

 

Tujuan dari penelitian ini adalah untuk menjelaskan dan menganalisis 

Adopsi E-Katalog pada UMKM Kabupaten Banjar menggunakan Technology 

Acceptance Model (TAM) yang terdiri dari variabel eksogen yaitu Perceived 

Usefulness, Perceived Ease of Use dan variabel endogen yaitu Attitude Toward 

Using, Behavioral Intention dan Actual Use.  

Responden dalam penelitian ini sebanyak 341 UMKM yang terdaftar 

di E-Katalog Kabupaten Banjar. Penelitian ini menggunakan metode analisis 

SEM (Structural Equation Model) dengan menggunakan Partial Least 

Square (PLS).  

Hasil penelitian ini menunjukkan 4 hipotesis yang diterima yaitu 

variabel Perceived usefulness berpengaruh signifikan terhadap Attitude 

Toward Using, Perceived Ease of Use berpengaruh positif dan signifikan 

terhadap Attitude Toward Using, Perceived Ease of Use berpengaruh positif 

dan signifikan terhadap Behavioral Intention, dan Behavioral Intention 

berpengaruh positif dan signifikan terhadap Actual Usage. Sedangkan ada 2 

hipotesis yang ditolak yaitu Perceived Usefulness tidak berpengaruh 

signifikan terhadap Behavioral Intention dan Attitude Toward Using tidak 

berpengaruh signifikan terhadap Behavioral Intention E-Katalog UMKM 

Kabupaten Banjar. 

 

Kata kunci : E-Catalog, Technology Acceptance Model (TAM), UMKM,  

Structural Equation Model (SEM), Perceived usefulness, 

Perceived Ease of Use, Attitude Toward Using, Behavioral 

Intention& Actual use. 
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SUMMARY 

 

Ahyar Rahmatullah (2023). Adoption of E-Catalog in Banjar Regency 

UMKM using the Technology Acceptance Model (TAM). Supervisor: 

Arief Budiman. 

 

The purpose of this research is to explain and analyze E-Catalog 

Adoption in Banjar Regency UMKM using the Technology Acceptance Model 

(TAM) which consists of exogenous variables namely Perceived Usefulness, 

Perceived Ease of Use and endogenous variables namely Attitude Toward 

Using, Behavioral Intention and Actual Use.  

The respondents in this study were 341 UMKM registered in the 

Banjar Regency E-Catalog This research uses the SEM (Structural Equation 

Model) analysis method using Partial Least Square (PLS).  

The results of this research show that 4 hypotheses are accepted, 

namely the Perceived usefulness variable has a significant effect on Attitude 

Toward Using, Perceived Ease of Use has a positive and significant effect on 

Attitude Toward Using, Perceived Ease of Use has a positive and significant 

effect on Behavioral Intention, and Behavioral Intention has a positive and 

significant effect. significant to Actual Usage. Meanwhile, there were 2 

hypotheses that were rejected, namely Perceived Usefulness had no 

significant effect on Behavioral Intention and Attitude Toward Using had no 

significant effect on Behavioral Intention of the Banjar Regency UMKM E-

Catalog. 

 

Keywords: E-Catalog, Technology Acceptance Model (TAM), UMKM,  

Structural Equation Model (SEM), Perceived usefulness, Perceived Ease of 

Use, Attitude Toward Using, Behavioral Intention& Actual use. 
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