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ABSTRAK
Muhammad Rizki Rinaldi, 1910414310017, 2023, Implementasi
Integrated Marketing Communication (IMC) di Cafe Rumah Oettara. Dibawah

bimbingan Sarwani.

Dalam persaingan bisnis yang ketat seperti sekarang, pelaku bisnis harus
bisa melakukan pemasaran yang tepat. Cafe Rumah Oettara Banjarbaru yang
merupakan cafe dengan konsep rumah dan tempat kreatif, dalam persaingan
bisnisnya menggunakan bauran pemasaran atau integrated marketing

communications

Tujuan dari penelitian ini yaitu untuk mencari maka tujuan penelitian ini
adalah untuk mengetahui Impelementasi Integrated Marketing Communications di

Cafe Rumah Oettara dalam Meningkatkan Jumlah Pelanggan

Metode yang digunakan dalam penelitian ini adalah kualitatif dengan jenis
penelitian deskriptif. Teknik pengumpulan data yang dilakukan meliputi

wawancara, observasi, dan dokumentasi.

Hasil dari penelitian ini menunjukan bahwa cafe Rumah Oettara melakukan
Bauran Pemasaran (Integrated Marketing Communication) mulai dari Advertising,
Sales Promotion, Event and Experience, PR and Publicity, Word of Mouth,
Interactive Marketing dan Personal Selling. Dalam pelaksanaannya, ada beberapa
aspek seperti sales promotion dan interactive marketing kurang maksimal yang
dikarenakan kurangnya keperluan dengan hal tersebut. Tetapi dalam aspek lainnya
cafe Rumah Oettara sudah maksimal karena didukung oleh keunikan cafe dan

pelayanannya serta koneksi dengan khalayak yang cukup baik.

Kata Kunci: Integrated Marketing Communications, Cafe, Pemasaran, Cafe Rumah

Oettara
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ABSTRACT
Muhammad Rizki Rinaldi, 1910414310017, 2023, Implementation of
Integrated Marketing Communication (IMC) at Rumah Oettara Cafe in

Increasing Customer Number. Under the guidance of Sarwani.

In today's intense business competition, business people must be able to do
proper marketing. Rumah Oettara Banjarbaru Cafe which is a cafe with the concept
of a home and a creative place, in its business competition uses a marketing mix or

integrated marketing communications

The purpose of this research is to find out the purpose of this research is to
find out the Implementation of Integrated Marketing Communications at Rumah

Oettara Cafe in Increasing the Number of Customers

The method used in this research is qualitative with descriptive research
type. Data collection techniques carried out include interviews, observation, and

documentation.

The results of this study indicate that the Rumah Oettara cafe carries out a
Marketing Mix (Integrated Marketing Communication) starting from Advertising,
Sales Promotion, Events and Experience, PR and Publicity, Word of Mouth,
Interactive Marketing and Personal Selling. In practice, there are several aspects
such as sales promotion and interactive marketing that are less than optimal due to
a lack of need for this. But in other aspects, the Rumah Oettara cafe is optimal
because it is supported by the uniqueness of the cafe and its services, as well as

good connections with the audience.

Keywords: Integrated Marketing Communications, Cafe, Marketing, Rumah
Oettara Cafe
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