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ABSTRAK 

Zaida Malia. 1810414120012. 2023. Pengaruh Terpaan Konten 

Vaksinasi Kemenkes RI terhadap Keputusan Melakukan Vaksinasi COVID-

19 (Studi pada Followers Akun TikTok @kemenkesri). Dibimbing oleh 

Noviana Sari. 

Penelitian ini mempunyai tujuan guna memahami bagaimana pengaruh 

terpaan konten vaksinasi Kemenkes RI terhadap keputusan melakukan vaksinasi 

COVID-19 pada followers akun TikTok @kemenkesri. Penelitian ini menggunakan 

Teori Ketergantungan Media sebagai Applied Teori, Teori Uses and Effect sebagai 

Middle Teori, dan Teori SOR sebagai Grand Teori. Metode penelitian yang 

digunakan yaitu kuantitatif, dan eksplanatif sebagai tipe penelitian, serta memilih 

sampel dengan metode simple random sampling. Data primer diperoleh dengan 

memakai kuesioner. Penelitian ini memakai teknik analisis regresi linear sederhana. 

Temuan penelitian menampilkan ada pengaruh dari terpaan konten vaksinasi 

Kemenkes RI terhadap Tahapan Keputusan Melakukan Vaksinasi COVID-19 pada 

followers akun TikTok @kemenkesri, yaitu sebesar 16,2%. 

 

Kata kunci: Terpaan Media, Konten, Pengambilan Keputusan, Media Baru 
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ABSTRACT 

Zaida Malia. 1810414120012. 2023. The Effect of Exposure to 

Indonesian Ministry of Health Vaccination Content on the Decision to do 

COVID-19's Vaccination (Study on Followers of the TikTok Account 

@kemenkesri). Supervised by Noviana Sari. 

This study's objective was to ascertain how exposure to Indonesian Ministry 

of Health vaccination content affected the decision to do COVID-19’s vaccination 

on followers of the TikTok account @kemenkesri. Media Dependency Theory serves 

as the study's Applied Theory, Uses and Effect Theory as the Middle Theory, and 

SOR Theory as the Grand Theory. This study employs a quantitative methodology, 

and explanatory research design, and uses a simple random sampling technique. 

Primary data obtained by using a questionnaire. This study employs a 

straightforward linear regression analysis technique. The study's findings indicate 

that there is influence to Indonesian Ministry of Health vaccination content affected 

the decision to do COVID-19’s vaccination on followers of the TikTok account 

@kemenkesri, which is 16.2%. 

 

Keywords: Media Exposure, Content, Decision Making, New Media
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