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ABSTRAK

Cecep Sujana (2020). Pengaruh Kualitas Pelayanan, Produk, Promosi, Harga
Dan Distribusi Terhadap Minat Beli Kembali Pelanggan Pada PT. Rajawali
Nusindo Cabang Banjarmasin dengan Kepuasan Pelanggan Sebagai
Variabel Mediasi.

Pembimbing 1: H.M. Riza Firdaus, Pembimbing 2 : Ahmad Rifani

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
kualitas pelayanan,  produk, promosi, harga dan distribusi terhadap minat beli
kembali pada PT. Rajawali Nusindo Cabang Banjarmasin dengan kepuasan
pelanggan sebagai variabel mediasi.

Populasi dalam penelitian ini adalah pelanggan tetap PT. Rajawali
Nusindo Cabang Banjarmasin, sedangkan sampel yang di ambil berjumlah 98
responden. Teknik pengambilan sampel yang digunakan adalah purposive
sampling. Teknik analisis data dalam penelitian ini menggunakan Partial Least
Square (PLS) dengan menggunakan program Smart PLS 3.0.

Hasil penelitian ini membuktikan bahwa Kualitas Pelayanan, Distribusi,
dan Produk berpengaruh signifikan secara langsung terhadap Kepuasan
Pelanggan, sedangkan Harga dan Promosi tidak berpengaruh signifikan terhadap
Kepuasan Pelanggan. Selanjutnya Kepuasan Pelanggan, Distribusi dan Kualitas
Pelayanan berpengaruh signifikan terhadap Minat Beli Kembali, sedangkan
Produk, Promosi dan Harga tidak berpengaruh signifikan terhadap Minat Beli
Kembali kepada PT. Rajawali Nusindo Cabang Banjarmasin.

Kata kunci : Kualitas Pelayanan, Produk, Promosi, Harga, Distribusi, Minat
Beli Kembali, Kepuasan Pelanggan



ABSTRACT

Cecep Sujana (2020). The Influence of Product Service Quality, Promotion, Price and
Distribution on Consumer Repurchase Intention at PT Rajawali Nusindo, Branch of
Banjarmasin with Customer Satisfaction as a Mediation Variable. Supervisor 1:
H.M. Riza Firdaus, Supervisor 2: Ahmad Rifani

This study aims to determine and analyze the influence of product service quality,
promotion, price, and distribution on consumer repurchase intention to P.T. Rajawali Nusindo,
Branch of Banjarmasin, with customer satisfaction as a mediating variable.

The population in this study are regular customers of P.T. Rajawali Nusindo, Branch of
Banjarmasin, while the samples taken were 98 respondents. The samples were determined using a
purposive sampling technique. The data were analyzed using the technique of Partial Least Square
(PLS) through the Smart PLS 3.0 program

This study proves that Service Quality, Distribution, and Products have a significant direct
effect on Customer Satisfaction. In contrast, Price and Promotion have no significant impact on
Customer Satisfaction. Furthermore, Customer Satisfaction, Distribution, and Service Quality
have a significant effect on Repurchase intention. In contrast, Products, Promotions, and Prices
have no significant impact on consumer Repurchase intention at P.T. Rajawali Nusindo, Branch
of Banjarmasin.

Keywords: Service Quality, Products, Promotion, Price, Distribution, Repurchase Intention,
Customer Satisfaction

Banjarmasin, 2 August, 2021
Approved by:
Head of Language Center

Prof. Dr. Fatchul Mu’in, M. Hum
NIP 196103041989031003
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