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ABSTRAK

Diva Khofiffah Zanuar Pramasti. “Pengaruh Pembelian Merchandise NCT
Terhadap Pembentukan Perilaku Konsumtif Pada Mahasiswa FISIP ULM
(Ditinjau Dari Teori Pertukaran Perilaku dan Teori Use and Gratification)”.
(Dibimbing oleh : Khairussalam, S.Ag, M.Si).

Dalam menjaga eksistensinya, grup-grup K-Pop tidak hanya bersaing
melalui musik mereka namun juga merchandise yang menunjang promosi pada
musik yang mereka keluarkan. Penelitian ini bertujuan untuk memahami
bagaimana imbalan, stimulus dan pengalaman positif dari pembelian merchandise
K-Pop, dapat menimbulkan pengulangan pembelian. Selain itu bagaimana individu
menggunakan media sosial sebagai alat untuk memenuhi kebutuhan dan
mendapatkan imbalan kepuasan. Perasaan puas karena telah mendapatkan imbalan
dan mencapai kebutuhannya, menyebabkan perilaku pembelian merchandise yang
berulang. Sehingga berkontribusi dalam pembentukan perilaku konsumtif
mahasiswa dilihat dari kacamata teori pertukaran perilaku dan teori use and
gratification. Jenis penelitian ini menggunakan penelitian kualitatif dengan metode
pendekatan deskriptif kualitatif, teknik pengumpulan data dengan observasi,
wawancara, dan dokumentasi. Informan penelitian didapatkan dengan teknik
purposive sampling berjumlah 10 orang mahasiswa penggemar grup NCT di
Fakultas Ilmu Sosial dan Ilmu Politik. Hasil penelitian menunjukkan bahwa
pembelian merchandise NCT didorong beberapa faktor antara lain, imbalan positif
(kesenangan dan kepuasan), nilai emosional yang ada pada merchandise, sebagai
hiburan, self-reward, serta stimulus eksternal seperti pengaruh konten unboxing
atau iklan. Namun penelitian juga menemukan bahwa pengalaman menyenangkan
dan kepuasan yang didapatkan dari pembelian merchandise NCT, justru berpotensi
mendorong perilaku konsumtif. Terutama dalam hal pengeluaran keuangan yang
berlebihan dan pembelian merchandise yang sering kali tidak direncakan, yang
mana berpengaruh pada pengelolaan keuangan mahasiswa. Penelitian ini
memberikan wawasan yang mendalam tentang pembelian merchandise NCT,
kepuasan yang diperoleh, dan perilaku konsumtif. Seluruh informan dalam
penelitian ini merupakan mahasiswa perempuan, diharapkan kedepannya peneliti
lainnya dapat memperluas subjek penelitian.

Kata Kunci: Merchandise NCT, perilaku konsumtif, imbalan, kepuasan
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ABSTRACT

Diva Khofiffah Zanuar Pramasti. *"The Effect of Purchasing NCT Merchandise
on the Formation of Consumptive Behavior in FISIP ULM Students (Viewed
from Behavior Exchange Theory and Use and Gratification Theory)".
(Supervised by: Khairussalam, S.Ag, M.Si).

In maintaining their existence, K-Pop groups not only compete through
their music but also merchandise that supports the promotion of the music they
release. This research aims to understand how rewards, stimulus and positive
experiences from purchasing K-Pop merchandise can lead to repeat purchases. In
addition, how individuals use social media as a tool to fulfill needs and get
satisfaction rewards. Feeling satisfied because they have received rewards and
achieved their needs, causes repeated merchandise purchasing behavior. So that it
contributes to the formation of consumptive behavior of students seen from the
perspective of behavioral exchange theory and Use and Gratification theory. This
type of research uses qualitative research with a qualitative descriptive approach
method, data collection techniques with observation, interviews, and
documentation. The research informants were obtained by purposive sampling
technique totaling 10 students who are fans of the NCT group at the Faculty of
Social and Political Sciences. The results showed that the purchase of NCT
merchandise was driven by several factors, including positive rewards (pleasure
and satisfaction), emotional value in merchandise, as entertainment, self-reward,
and external stimuli such as the influence of unboxing content or advertising.
However, the research also found that the pleasant experience and satisfaction
gained from purchasing NCT merchandise, has the potential to encourage
consumptive behavior. Especially in terms of excessive financial spending and
merchandise purchases that are often not planned, which affects student financial
management. This study provides deep insight into the purchase of NCT
merchandise, satisfaction obtained, and consumptive behavior. All informants in
this study are female students, it is hoped that in the future other researchers can
expand the research subjects.

Keywords: NCT merchandise, consumptive behavior, rewards, satisfaction
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