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ABSTRAK

Salwa Noor Azizah, 2010412120005, 2024. Pengaruh Harga, Lokasi dan
Kualitas Produk terhadap Keputusan Pembelian Mixue Ice Cream And Tea Di Kota
Banjarmasin, dibawah bimbingan: Novia Nour Halisa.

Penelitian ini menggambarkan bagaimana harga, lokasi, kualitas produk
serta keputusan pembelian. Selain itu, penelitian ini juga bertujuan untuk menguji
pengaruh harga, lokasi dan kualitas produk terhadap keputusan pembelian.

Lokasi penelitian dipilih di Kota Banjarmasin. Penelitian ini menggunakan
pendekatan kuantitatif. Sampel diambil sebanyak 100 responden dipilih secara
insidental sampling dengan pengumpulan data menggunakan kuesioner dan analisis
data menggunakan analisis regresi linear berganda yang dibantu dengan IBM SPSS
Statistic Versi 26.0.

Hasil penelitian menujukkan bahwa Harga berpengaruh signifikan secara
parsial terhadap Keputusan Pembelian Mixue Ice Cream And Tea di Kota
Banjarmasin, Lokasi berpengaruh signifikan secara parsial terhadap Keputusan
Pembelian Mixue Ice Cream And Tea di Kota Banjarmasin, Kualitas Produk
berpengaruh signifikan secara parsial terhadap Keputusan Pembelian Mixue Ice
Cream And Tea di Kota Banjarmasin. Harga, Lokasi dan Kualitas Produk
berpengaruh signifikan secara simultan terhadap Keputusan Pembelian Mixue Ice
Cream And Tea di Kota Banjarmasin.

Kata Kunci: Harga, Lokasi, Kualitas Produk, Keputusan Pembelian



ABSTRACT

Salwa Noor Azizah, 2010412120005, 2024. The Effect of Price, Location
and Product Quality on Purchasing Decisions for Mixue Ice Cream And Tea in
Banjarmasin City, under the guidance of: Novia Nour Halisa.

This study describes how of price, location, product quality and purchasing
decisions. In addition, this study also aims to examine the effect of price, location
and product quality on purchasing decisions.

The research location was chosen in Banjarmasin City. This research uses
a quantitative approach. A sample of 100 respondents was selected by insidental
sampling with data collection using a questionnaire and data analysis using
multiple linear regression analysis assisted by IBM SPSS Statistic Version 26.0.

The results showed that Price has a partially significant effect on the
Purchase Decision of Mixue Ice Cream And Tea in Banjarmasin City, Location has
a partially significant effect on the Purchase Decision of Mixue Ice Cream And Tea
in Banjarmasin City, Product Quality has a partially significant effect on the
Purchase Decision of Mixue Ice Cream And Tea in Banjarmasin City. Price,
Location and Product Quality simultaneously have a significant effect on the
Purchase Decision of Mixue Ice Cream And Tea in Banjarmasin City.

Keywords: Price, Location, Product Quality, Purchasing Decisions
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