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ABSTRAK

Zaidan Fadhlani, 2010414210009, 2024. Perencanaan Komunikasi
Pariwisata di Desa Wisata Belangian. Di bawah bimbingan Astinana
Yuliarti.

Desa Wisata Belangian berada di Hulu Waduk Riam Kanan, Kecamatan
Aranio, Kabupaten Banjar, Diresmikan pada 25 November 2019, oleh Pemerintah
Provinsi Kalimantan Selatan dengan harapan bisa meningkatkan perekonomian
dan kesejahteraan masyarakat desanya. Ketiadaan data pengunjung dan minimnya
informasi tentang pariwisata yang ada di desa ini membuat penelitian ini hadir
untuk mengetahui perencanaan komunikasi pariwisata yang telah dilakukan
selama lima tahun terakhir oleh pihak desa. Melalui metode dan pendekatan kuasi
kualitatif, dalam kerangka langkah Perencanaan Komunikasi Cangara: 1)
menetapkan komunikator, 2) memilih target sasaran, 3) melakukan penyusunan
pesan dan 4) memutuskan media dan saluran komunikasi dan Teori Harold
Lasswell, yaitu who, says what, in which channel, to whom dan with what effect.
Pengumpulan data dengan wawancara, observasi dan dokumentasi. Model analisis
hasil data Miles dan Huberman. Lokasi Desa Wisata Belangian, Kalimantan
Selatan. Hasil penelitian, menunjukkan bahwa peran komunikator lebih banyak
diambil oleh tiga posisi penting, yaitu Kepala Desa Belangian, Ketua dan Wakil
Ketua Pokok Sadar Wisata Kahung Raya. Kemudian dalam menentukan target
sasaran Desa Wisata Belangian belum melakukannya, sehingga ini berdampak
pada proses penyusunan pesan yang tidak memiliki segmentansi dan tujuan.
Adapun penggunaan media dan saluran komunikasi belum bersifat promotif
menjangkau calon wisatawan baru. Sehingga perencanaan komunikasi pariwisata
belum dilakukan sepenuhnya oleh Desa Wisata Belangian.

Kata Kunci: Komunikasi Pariwisata, Perencanaan Komunikasi, Desa
Wisata.



ABSTRACT

Zaidan Fadhlani, 2010414210009, 2024. Tourism Communication
Planning in the Belangian Tourism Village. Under the guidance Astinana
Yuliarti.

Belangian Tourism Village is located in the Hulu Riam Kanan Reservoir,
Aranio District, Banjar Regency. It was inaugurated on November 25 2019, by
the South Kalimantan Provincial Government with the hope of improving the
economy and welfare of the village community. The absence of visitor data and
minimal information about tourism in this village makes this research present to
find out the tourism communication planning that has been carried out over the
last five years by the village. Through quasi-qualitative methods and approaches,
within the framework of the Cangara Communication Planning steps: 1)
determine the communicator, 2) select the target audience, 3) formulate the
message and 4) decide on the media and communication channels and Harold
Lasswell's Theory, namely who, says what, in which channel, to whom and with
what effect. Data collection using interviews, observation and documentation.
Miles and Huberman data analysis model. Location of Belangian Tourism
Village, South Kalimantan. The results of the research show that the role of
communicator is mostly taken by three important positions, namely the Head of
Belangian Village, Chair and Deputy Chair of the Kahung Raya Tourism
Awareness Center. Then, in determining the targets, the Belangian Tourism
Village has not done so, so this has an impact on the message preparation process
which does not have segmentation and objectives. The use of media and
communication channels has not been promotive in reaching potential new
tourists. So tourism communication planning has not been fully carried out by the
Belangian Tourism Village.

Keywords: Tourism Communication, Communication Planning, Tourism
Village.
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