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ABSTRACT 

      Muhammad Revandi Darmawan (2024). The Influence of Entrepreneurial 

Orientation, Digital Marketing Usage, and Customer Relationship Management on 

Competitive Advantage in Cafe Businesses in Palangka Raya City. Advisor: 

Widyarfendhi SE, M.Si 

      This research was conducted to analyze the influence of entrepreneurial 

orientation, Digital Marketing usage, and customer relationship management on 

the competitive advantage of cafe businesses in Palangka Raya City. 

      The research method employed a causal quantitative approach, with 

explanatory research as the research type and an associative approach as the 

research design. The population of this study consisted of cafe business 

owners/managers in Palangka Raya City, with purposive sampling as the sampling 

technique. The sample size for this research was 40 cafe businesses. The research 

instrument utilized a questionnaire. Data analysis involved multiple linear 

regression analysis, F-test, and t-test using SPSS (Statistical Program for Social 

Science) V.26. The results indicate that Entrepreneurial Orientation, Digital 

Marketing Usage, and Customer Relationship Management have a positive and 

significant influence on Competitive Advantage in cafes in Palangka Raya City. 

Keywords: Entrepreneurial Orientation, Digital Marketing Usage, Customer 

Relationship Management, Competitive Advantage 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

x 

 

ABSTRAK 

      Muhammad Revandi Darmawan (2024). Pengaruh Orientasi Kewirausahaan, 

Penggunaan Digital Marketing dan Customer Relationship Management Terhadap 

Keunggulan Bersaing Usaha Cafe di Kota Palangka Raya. Pembimbing: 

Widyarfendhi SE, M.Si 

      Penelitian ini dilakukan untuk menganalisis pengaruh orientasi kewirausahaan, 

penggunaan Digital Marketing dan customer relationship management terhadap 

keunggulan bersaing usaha cafe di Kota Palangka Raya. 

      Metode penelitian ini menggunakan pendekatan kuantitatif kausalitas dengan 

jenis penelitian yang dipakai adalah explanatory research dan tipe penelitian pada 

penelitian ini adalah pendekatan asosiatif. Populiasi penelitian ini adalah pemilik / 

pengelola usaha cafe di Kota Palangka Raya dengan Teknik pengambilan sampel 

menggunakan purposive sampling dan Sampel penelitian ini berjumlah 40 usaha 

cafe. Instrumen penelitian menggunakan kuisioner / angket. Analisis data 

menggunakan analisis regresi linear berganda, Uji F dan Uji t. Menggunakan SPSS 

(Statistical Program for Social Science) V.26. Hasil menunjukkan bahwa Orientasi 

Kewirusahaan, Penggunaan Digital Marketing, dan Customer Relationship 

Management berpengaruh positif dan signifikan terhadap Keunggulan Bersaing 

pada usaha cafe di Kota Palangka Raya. 

 

Kata kunci : Orientasi Kewirausahaan, Penggunaan Digital Marketing, Customer 

Relationship Management, Keunggulan Bersaing 
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