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ABSTRACT 

 

 

Muhammad Raihan Firdaus NIM (2023) The Influence of the 7P Marketing Mix 

and Market Orientation on the Decision to Purchase Tilapia Seeds at the 

Dardiansyah People's Breeding Unit (UPR) Fish Pond, East Patarahan Village, 

Karang Intan District. Supervised by Muhammad Zainal Abidin. 

The purpose of this research is to (1) determine and analyze the influence 

of products on purchasing decisions, (2) determine and analyze the influence of 

price on purchasing decisions, (3) determine and analyze the influence of 

distribution (place) on purchasing decisions, ( 4) knowing and analyzing the 

influence of promotions on purchasing decisions, (5) knowing and analyzing the 

influence of processes on purchasing decisions, (6) knowing and analyzing the 

influence of participants (people) on decisions, (7) knowing and analyzing the 

influence physical evidence (Physical Evidence) on purchasing decisions, (8) 

knowing and analyzing the influence of market orientation on purchasing 

decisions for tilapia seeds at the UPR Dardiansyah fish pond in East Patarahan 

Village, Karang Intan District. 

This research is a type of quantitative research that is associative causal 

in nature in determining the influence between two or more variables. The 

research population (N) is all fish pond entrepreneurs who buy seeds at the UPR 

Dardiansyah fish seed pond in East Patarahan Village, Karang Intan District, 

namely 30 people. The sample size (n) of the study was set at 30 people. using the 

census method or saturated sampling, namely a method that explains that the 

sample is taken based on the population size. Data collection through surveys by 

distributing questionnaires to target respondents. Data analysis uses multiple 

linear regression analysis techniques. The data analysis tool uses SPSS version 

27. 

The results of this research state that product, distribution, promotion and 

physical evidence do not have a significant influence on the decision to purchase 

tilapia seeds at the Dardiansyah People's Breeding Unit (UPR) fish pond, East 

Patarahan Village, Karang Intan District. Meanwhile, price, process, participants 

and market orientation have a significant influence on the decision to purchase 

tilapia seeds at the Dardiansyah People's Breeding Unit (UPR) fish pond, East 

Patarahan Village, Karang Intan District. 

 

Keywords:  Product, Price, Promotion, Place, People, Process,  Physical 

Evidence,  Market Orientation,  Purchase Decision 
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ABSTRAK 

 
Muhammad Raihan Fidaus (2023). Pengaruh Bauran Pemasaran 7P dan Orientasi 

Pasar terhadap Keputusan Pembelian Benih Ikan Nila pada Tambak Ikan Unit 

Pembibitan Rakyat (UPR) Dardiansyah Desa Patarahan Timur Kecamatan Karang 

Intan. Dibimbing oleh Muhammad Zainal Abidin,. 

Tujuan penelitian ini untuk (1) mengetahui dan menganalisis pengaruh 

produk (product) terhadap keputusan pembelian, (2) mengetahui dan menganalisis 

pengaruh harga (price) terhadap keputusan pembelian, (3) mengetahui dan 

menganalisis pengaruh distribusi (place) terhadap keputusan pembelian, (4) 

mengetahui dan menganalisis pengaruh promosi (promotion) terhadap keputusan 

pembelian, (5) mengetahui dan menganalisis pengaruh proses (process) terhadap 

keputusan pembelian, (6) mengetahui dan menganalisis pengaruh partisipan 

(people) terhadap keputusan, (7) mengetahui dan menganalisis pengaruh bukti 

fisik (Physiscal Evidence) terhadap keputusan pembelian, (8) mengetahui dan 

menganalisis pengaruh orientasi pasar terhadap keputusan pembelian benih ikan 

nila pada tambak ikan UPR Dardiansyah di Desa Patarahan Timur Kecamatan 

Karang Intan. 

Penelitian ini adalah jenis penelitian kuantitatif yang bersifat asosiatif 

kausal dalam mengetahui pengaruh antara dua variabel atau lebih. Populasi 

penelitian (N) ini adalah seluruh pengusaha tambak ikan yang membeli bibit pada 

tambak bibit ikan UPR Dardiansyah di Desa Patarahan Timur Kecamatan Karang 

Intan yaitu 30 orang. Ukuran sampel (n) penelitian ditetapkan 30 orang. 

menggunakan metode sensus atau sampling jenuh yaitu metode yang menjelaskan 

bahwa sampel diambil berdasarkan jumlah populasi. Pengumpulan data melalui 

survei dengan membagikan kuisioner kepada responden sasaran. Analisis data 

menggunakan teknik analisis regeresi linier berganda. Alat analisis data 

menggunakan SPSS versi 27. 

Hasil penelitian ini menyatakan bahwa produk, distribusi, promosi dan 

bukti fisik tidak berpengaruh signifikan terhadap Keputusan Pembelian Benih 

Ikan Nila pada Tambak Ikan Unit Pembibitan Rakyat (UPR) Dardiansyah Desa 

Patarahan Timur Kecamatan Karang Intan. Sedangkan Harga, Proses, Partisipan 

dan Orientasi Pasar berpengaruh signifikan terhadap Keputusan Pembelian Benih 

Ikan Nila pada Tambak Ikan Unit Pembibitan Rakyat (UPR) Dardiansyah Desa 

Patarahan Timur Kecamatan Karang Intan. 

 

Kata-kata kunci: Produk, Harga, Promosi, Tempat, Orang, Proses, Bukti Fisik, 

Orientasi Pasar, Keputusan Pembelian 
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