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ABSTRAK 

Ariana Herawati, 1910412220015, 2023. Pengaruh Kualitas Produk dan Harga 

terhadap Keputusan Pembelian Konsumen pada Chatime Duta Mall Banjarmasin. Di 

bawah bimbingan: Novia Nour Halisa. 

Chatime membuka gerainya di Banjarmasin pada tahun 2019 berlokasi di Duta 

Mall Banjarmasin. Namun selain merek Chatime, terdapat merek minuman boba lain 

yang juga terdapat di Duta Mall Banjarmasin diantaranya yaitu Xi Boba, KOI Thé, 

Mixue, dan Hetea. Dari sisi konsumen adanya bisnis serupa membuat konsumen harus 

memilih dimana akan memutuskan pembelian. Berdasarkan hasil observasi kepada 20 

orang konsumen Chatime di Duta Mall Banjarmasin mengenai apa alasan mereka 

memutuskan pembeliannya di Chatime, alasan yang paling banyak disebutkan 

konsumen yakni kualitas produk dan harga.  

Penelitian ini bertujuan untuk menguji apakah kualitas produk dan harga 

berpengaruh signifikan secara parsial maupun simultan terhadap keputusan pembelian 

pada Chatime Duta Mall Banjarmasin. Pendekatan penelitian yang digunakan adalah 

pendekatan kuantitatif. Sampel diambil sebanyak 100 responden dengan teknik 

sampling insidental. Pengumpulan data menggunakan kuesioner dan analisis data 

menggunakan regresi linear berganda dibantu IBM SPSS versi 29. 

Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh signifikan 

secara parsial terhadap keputusan pembelian pada Chatime Duta Mall Banjarmasin, 

harga berpengaruh signifikan secara parsial terhadap keputusan pembelian pada 

Chatime Duta Mall Banjarmasin, kualitas produk dan harga berpengaruh signifikan 

secara simultan terhadap keputusan pembelian pada Chatime Duta Mall Banjarmasin. 

 

Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian 
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ABSTRACT 

Ariana Herawati, 1910412220015, 2023, The Influence of Product Quality and 

Price on Consumer Purchasing Decisions at Chatime Duta Mall Banjarmasin. Under 

the guidance of Novia Nour Halisa. 

Chatime opened its branch in Banjarmasin in 2019, located in Duta Mall 

Banjarmasin. However, besides the Chatime brand, there are other bubble tea brands 

also present in Duta Mall Banjarmasin, including Xi Boba, KOI Thé, Mixue, and 

Hetea. With several similar businesses, consumers have to decide where to make their 

purchase. Based on observations of 20 Chatime consumers at Duta Mall Banjarmasin 

regarding their reasons for choosing Chatime, the most frequently mentioned reasons 

are product quality and price. 

This research aims to examine whether product quality and price have a 

significant influence, both partially and simultaneously, on purchasing decisions at 

Chatime Duta Mall Banjarmasin. The research approach used is quantitative. A 

sample of 100 respondents was taken using an incidental sampling technique. Data 

collection was done through questionnaires, and data analysis used multiple linear 

regression assisted by IBM SPSS version 29. 

The research results indicate that product quality has a significant partial effect 

on purchasing decisions at Chatime Duta Mall Banjarmasin, price has a significant 

partial effect on purchasing decisions at Chatime Duta Mall Banjarmasin, product 

quality and price have a significant simultaneous effect on purchasing decisions at 

Chatime Duta Mall Banjarmasin. 

 

Keywords: Product Quality, Price, Purchase Decision  
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