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ABSTRACT 

 

Samsul Arifin (2023), the Influence of Brand Awareness and Service Quality 

on Repurchase Intention Consumer Rocket Chicken Veteran Marabahan Barito 

Kuala Regency. Advisor: Rusniati 

This research was conducted to analyze: (1) the partial effect brand 

awareness on the repurchase intention consumer Rocket Chicken Veteran 

Maabahan, (2) the partial effect service quality on the repurchase intention 

consumer Rocket Chicken Veteran Marabahan, (3) the effect of brand awareness 

and service quality simultaneously on repurchase intention consumer Rocket 

Chicken Veteran Maabahan. 

The population in this study is the people of Marabahan. The number of 

respondents in this study were 100 respondents. The sampling technique used in 

this study was purposive sampling. This study uses multiple linier regression 

analysis as data analysis technique. 

The results of this study indicate that brand awareness has an partially effect 

on the repurchase intention. Service quality has an partially effect on the repurchase 

intention. Brand awareness and service quality has an simultaneously effect on the 

repurchase intention of Rocket Chicken Veteran Marabahan consumer. 

Keywords: brand awareness, service quality, repurchase intention 
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ABSTRAK 

 

Samsul Arifin (2023), Pengaruh Brand Awareness dan Service Quality 

terhadap Repurchase Intention Konsumen Rocket Chicken Veteran Marabahan 

Kabupaten Barito Kuala. Pembimbing: Rusniati Rusniati 

 

Penelitian ini dilakukan untuk menganalisis: (1) pengaruh brand awareness 

secara parsial terhadap repurchase intention konsumen Rocket Chicken Veteran 

Marabahan, (2) pengaruh service quality secara parsial terhadap repurchase 

intention konsumen Rocket Chicken Veteran Marabahan, (3) pengaruh brand 

awareness dan service quality secara simultan terhadap repurchase intention 

konsumen Rocket Chicken Veteran Marabahan. 

Populasi dalam penelitian ini adalah masyarakat Marabahan. Jumlah 

responden dalam penelitian ini adalah 100 responden. Teknik pengambilan sampel 

menggunakan purposive sampling. Penelitian ini menggunakan analisis regresi 

linier berganda sebagai teknik analisis data. 

Hasil penelitian menunjukkan bahwa brand awareness berpengaruh secara 

parsial terhadap repurchase intention.  Service quality berpengaruh secara parsial 

terhadap repurchase intention. Brand awareness dan service quality berpengaruh 

secara simultan terhadap repurchase intention konsumen Rocket Chicken Veteran 

Marabahan. 

 

Kata kunci: brand awareness, service quality, repurchase intention 
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