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ABSTRAK

PENGARUH BAURAN PEMASARAN TERHADAP MINAT
KUNJUNGAN ULANG RAWAT JALAN DI RUMAH SAKIT UMUM
NIRWANA KOTA BANJARBARU

Fitria Hidayati

Persaingan ketat di antara rumah sakit swasta menuntut pelayanan bermutu agar
tetap menjadi pilihan masyarakat. Penelitian ini dilakukan di Rumah Sakit Umum
Nirwana, salah satu rumah sakit swasta kelas D di Kota Banjarbaru, yang
mengalami penurunan kunjungan pasien umum rawat jalan sebesar 25,68% pada
tahun 2022. Penelitian ini bertujuan untuk menjelaskan faktor-faktor yang
mempengaruhi kunjungan pasien agar dapat meningkatkan stabilitas finansial dan
efektivitas pelayanan rumah sakit. Aspek pemasaran dalam bauran pemasaran
(product, price, place, dan promotion) menjadi fokus penelitian ini. Desain
penelitian menggunakan cross sectional dengan populasi adalah pasien rawat jalan
dengan sampel berjumlah 82 responden, teknik pengambilan sampel menggunakan
purposive sampling. Pengambilan data menggunakan instrumen berupa kuesioner.
Data dianalisis mengggunakan analisis regresi linear berganda dengan uji t dan uji
f. Hasil analisis statistik uji t menunjukkan product (sig=0,035<0,05), price
(sig=0,462>0,05), place (sig=0,028<0,05), dan promotion (sig=0,013<0,05).
Artinya terdapat pengaruh product, place, promotion terhadap minat kunjungan
ulang, namun tidak terdapat pengaruh price terhadap minat kunjungan ulang.
Kemudian berdasarkan uji f didapatkan (sig=0,006<0,05). Sehingga dapat
disimpulkan bahwa terdapat pengaruh product, price, place, dan promotion secara
simultan (bersama-sama) terhadap minat kunjungan ulang rawat jalan di RSU
Nirwana Banjarbaru dengan persentase sebesar 57%.

Kata kunci: Bauran pemasaran 4p, minat kunjungan ulang, rumah sakit swasta



ABSTRACT

THE INFLUENCE OF MARKETING MIX ON INTEREST IN OUTPATIENT
RETURN VISITS AT NIRWANA GENERAL HOSPITAL, BANJARBARU
CITY

Fitria Hidayati

Strict service competition among private hospitals demands quality in order to
remain the people's choice. This research was conducted at Nirwana General
Hospital, one of the class D private hospitals in Banjarbaru City, which
experienced a decrease in outpatient general patient visits by 25.68% in 2022. This
study aims to explain the factors that influence patient visits so that can improve
financial stability and effectiveness of hospital services. Marketing aspects in the
marketing mix (product, price, place, and promotion) are the focus of this research.
The research design used cross sectional with a population of outpatients with a
sample of 82 respondents, the sampling technique used purposive sampling.
Retrieval of data using an instrument in the form of a questionnaire. Data were
analyzed using multiple linear regression analysis with the t test and f test. The
results of the t test statistical analysis show product (sig=0.035<0.05), price
(sig=0.462>0.05), place (sig=0.028<0.05), and promotion (sig=0.013<0.05) .
This means that there is an effect of product, place, promotion on repeat visit
intention, but there is no price effect on repeat visit intention. Then based on the
obtained f test (sig = 0.006 <0.05). So it can be concluded that there is an influence
of product, price, place, and promotion simultaneously (together) on the intention
to revisit outpatient care at RSU Nirwana Banjarbaru with a proportion of 57%.

Keywords: Marketing mix 4p, interest in repeat visits. private hospital
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