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ABSTRAK 

Abdul Hamid Zein, 1910412210026, 2023. Pengaruh kualitas produk, 

harga dan label halal terhadap keputusan pembelian daging sapi impor di pasar 

martapura kabupaten Banjar, di bawah bimbingan Siti Rusidah. 

Penelitian ini dilakukan bertujuan untuk menguji pengaruh secara parsial 

maupun simultan variabel kualitas produk, harga dan label halal terhadap 

keputusan pembelian daging sapi impor di pasar martapura. Penelitian ini 

menggunakan pendekatan kuantitatif, lokasi penelitian dipilih pada pasar 

Martapura sebanyak 100 responden yang pernah membeli daging sapi impor 

dipilih secara purposive sampling sebagai responden kuesioner digunakan untuk 

pengumpulan data dan analisis regresi linear berganda untuk menguji hipotesis. 

Hasil penelitian ini menunjukkan bahwa nilai signifikan untuk pengaruh 

Kualitas Produk (X1) terhadap Keputusan Pembelian (Y) sebesar 0,000 < 0,05. 

Dapat disimpulkan H1 diterima, yang berarti Kualitas Produk berpengaruh positif 

dan signifikan terhadap Keputusan Pembelian daging sapi impor di pasar 

Martapura Kabupaten Banjar, Harga (X2) terhadap Keputusan Pembelian (Y) 

sebesar 0,109 > 0,05. Dapat disimpulkan H2 ditolak, yang berarti Harga 

berpengaruh tidak signifikan terhadap Keputusan Pembelian daging sapi impor di 

pasar Martapura Kabupaten Banjar, Label Halal (X3) terhadap Keputusan 

Pembelian (Y) sebesar 0,025< 0,05. Dapat disimpulkan H3 diterima, yang berarti 

Label Halal berpengaruh signifikan terhadap Keputusan Pembelian daging sapi 

impor di pasar Martapura Kabupaten Banjar. Secara simultan nilai signifikan 

untuk pengaruh Kualitas Produk (X1), Harga (X2), dan Label Halal (X3) secara 

simultan terhadap Keputusan Pembelian (Y) adalah sebesar 0,000 < 0,05. Dapat 

disimpulkan bahwa H4 diterima, yang berarti variabel independen Kualitas 

Produk (X1), Harga (X2), dan Label Halal (X3) secara bersama-sama 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian daging sapi 

impor di pasar Martapura Kabupaten Banjar. 

 

Kata kunci:  kualitas produk, harga, label halal, dan keputusan pembelian. 
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ABSTRACT 

 Abdul Hamid Zein, 1910412210026, 2023. The influence of product 

quality, price and halal label on the decision to purchase imported beef at the 

Martapura market, Banjar district, under the guidance of Siti Rusidah. 

 This research was conducted with the aim of examining the partial or 

simultaneous influence of product quality, price and halal label variables on 

purchasing decisions for imported beef at the Martapura market. This research 

uses a quantitative approach, the research location was chosen at the Martapura 

market, as many as 100 respondents who had purchased imported beef were 

selected using purposive sampling as questionnaire respondents used for data 

collection and multiple linear regression analysis to test the hypothesis. 

 The results of this research indicate that the significant value for the 

influence of Product Quality (X1) on Purchasing Decisions (Y) is 0.000 < 0.05. It 

can be concluded that H1 is accepted, which means product quality has a positive 

and significant effect on purchasing decisions for imported beef at the Martapura 

market, Banjar Regency, price (X2) on purchasing decisions (Y) is 0.109 > 0.05. 

It can be concluded that H2 is rejected, which means that price has no significant 

effect on purchasing decisions for imported beef at the Martapura market, Banjar 

Regency, the Halal Label (X3) on purchasing decisions (Y) is 0.025 < 0.05. It can 

be concluded that H3 is accepted, which means that the Halal Label has a 

significant influence on the decision to purchase imported beef at the Martapura 

market, Banjar Regency. Simultaneously, the significant value for the influence of 

Product Quality (X1), Price (X2), and Halal Label (X3) simultaneously on 

Purchasing Decisions (Y) is 0.000 < 0.05. It can be concluded that H4 is 

accepted, which means that the independent variables Product Quality (X1), Price 

(X2), and Halal Label (X3) together have a positive and significant effect on the 

decision to purchase imported beef at the Martapura market, Banjar Regency. 

 

Keywords: product quality, price, halal label, and purchasing decisions. 
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