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ABSTRAK 

Fulqi Sulistiyono, 2020420310019, 2023 Pengaruh Bauran Pemasaran 4P 

terhadap Keputusan Pembelian Rumah pada PT Mahkota Tiga Puteri. Dibawah 

Bimbingan Irwansyah. 

Penelitian ini bertujuan untuk menguji Bauran Pemasaran 4P terhadap 

Keputusan Pembelian. Lokasi penelitian pada PT. Mahkota Tiga Puteri Kabupaten 

Tabalong. 85 konsumen PT. Mahkota Tiga Puteri Kabupaten Tabalong dipilih 

sebagai sampel dengan teknik pengambilan sampel jenuh. Kuesioner digunakan 

untuk pengumpulan data dan Partial Least Square (PLS) digunakan untuk menguji 

hipotesis.  

Hasil penelitian menunjukkan bahwa variabel Kualitas Produk, Lokasi dan 

Promosi berpengaruh signifikan terhadap keputusan pembelian sedangkan Harga 

tidak berpengaruh terhadap keputusan pembelian rumah pada PT Mahkota Tiga 

Puteri Kabupaten Tabalong. 

 

Kata Kunci: Kualitas Produk, Harga, Lokasi, Promosi, Keputusan Pembelian,    
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ABSTRACT  

Fulqi Sulistiyono, 2020420310019, 2023 The Influence of the 4P Marketing 

Mix on Home Purchase Decisions at PT Mahkota Tiga Puteri. Under the Guidance 

of Irwansyah.  

Housing, which is one of the basic human needs, is not an individual need but 

a need for society as a whole. efforts to increase housing and settlement 

development must continue to be increased at affordable prices, especially for low-

income groups of people. This study aims to test the 4P Marketing Mix on Purchase 

Decision. The research location was chosen whether PT. Crown of the Three 

Princesses of Tabalong Regency. A total of 85 consumers of PT. Mahkota Tiga 

Puteri Tabalong Regency was selected as a respondent with a saturated sampling 

technique. Questionnaires are used for collection and Path Coefficients 

Bootstrapping is used to test hypotheses.  

The results showed that the variable Product Quality, Location and Promotion 

had a significant effect on purchasing decisions while price had no effect on buying 

decisions on houses at PT Mahkota Tiga Puteri, Tabalong Regency. 

  

Keywords: Product Quality, Price, Location, Promotion, Purchase Decision, 
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