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ABSTRAK 

 

 Penelitian ini bertujuan Untuk mengetahui dan menguji Kualitas Produk, 

Citra Merek dan Harga berpengaruh signifikan secara parsial dan pengaruh secara 

simultan terhadap Loyalitas Pelanggan Smartphone Samsung di kecamatan 

Banjarmasin utara. Penelitian ini menggunakan metode kuantitatif, penelitian 

kuantitatif menekankan pada pengujian teori melalui pengukuran variabel-variabel 

penelitian dengan angka dan melakukan analisis data dengan prosedur statistik.  

 Berdasarkan hasil penelitian telah dilakukan dengan analisis data yang 

didapatkan menunjukan kualitas produk dan harga berpengaruh signifikan secara 

parsial terhadap loyalitas pelanggan Smartphone Samsung di Kecamatan 

Banjarmasin utara, dan citra merek menunjukan hasil yang tidak berpengaruh 

signifikan secara parsial terhadap loyalitas pelanggan Smartphone Samsung di 

Kecamatan Banjarmasin utara. Sendangkan Kualitas Produk, Citra Merek dan 

Harga berpengaruh positif dan signifikan secara simultan terhadap Loyalitas 

Pelanggan smartphone samsung di kecamatan Banjarmasin utara. 

 

Kata Kunci: Kualitas Produk, Citra Merek, Harga, Loyalitas Pelanggan 
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ABSTRACT 

 

 This study aims to determine and test Product Quality, Brand Image and 

Price have a significant effect partially and simultaneous influence on Samsung 

Smartphone Customer Loyalty in the north Banjarmasin district. This study uses 

quantitative methods, quantitative research emphasizes testing theory through 

measuring research variables with numbers and analyzing data with statistical 

procedures.  

 Based on the results of research conducted with data analysis obtained, it 

shows that product quality and price have a partially significant effect on Samsung 

Smartphone customer loyalty in North Banjarmasin District, and brand image 

shows results that have no significant effect partially on Samsung Smartphone 

customer loyalty in North Banjarmasin District. While Product Quality, Brand 

Image and Price have a positive and significant effect simultaneously on Samsung 

Smartphone Customer Loyalty in North Banjarmasin District. 

 

Keywords: Product Quality, Brand Image, Price, Customer Loyalty 
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