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ABSTRAK

Nabila Anisa, 2010412320017, 2024. Pengaruh Kapabilitas Pemasaran dan
Digital Marketing tethadap Kinerja Pemasaran UMKM di Banjarmasin (Studi Pada
Usaha Kuliner Di Kelurahan Banua Anyar), di bawah bimbingan: Hairudinor.

Penelitian ini bertujuan menguji pengaruh secara parsial dan simultan
variabel kapabilitas pemasaran dan digital marketing terhadap kinerja pemasaran
UMKM di Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif.
Sampel ditetapkan sebanyak 38 UMKM kuliner di Kelurahan Banua Anyar yang
dipilih menggunakan sampling jenuh. Data dikumpulkan melalui kuesioner
kemudian diuji hipotesis menggunakan regresi linear berganda.

Hasil penelitian ini menunjukkan Kapabilitas Pemasaran berpengaruh
negatif tidak signifikan secara parsial terhadap Kinerja Pemasaran UMKM di
Banjarmasin, Digital Marketing berpengaruh positif signifikan secara parsial
terhadap Kinerja Pemasaran UMKM di Banjarmasin, serta Kapabilitas Pemasaran
dan Digital Marketing berpengaruh positif signifikan secara simultan terhadap
Kinerja Pemasaran UMKM di Banjarmasin.

Kata Kunci: Kapabilitas Pemasaran, Digital Marketing, Kinerja Pemasaran



ABSTRACT

Nabila Anisa, 2010412320017, 2024. The Influence of Marketing
Capabilities and Digital Marketing on the Marketing Performance of MSMEs in
Banjarmasin (Study of Culinary Businesses in Banua Anyar Subdistrict), under the
guidance of: Hairudinor.

This research aims to examine the partial and simultaneous influence of
marketing capability and digital marketing variables on the marketing performance
of MSMEs in Banjarmasin. This study uses a quantitative approach. The sample
was determined as 38 culinary MSMEs in Banua Anyar Village which were selected
using saturated sampling. Data was collected through a questionnaire and then the
hypothesis was tested using multiple linear regression.

The results of this research show that Marketing Capability has a partially
significant negative effect on MSME Marketing Performance in Banjarmasin,
Digital Marketing has a partially significant positive effect on MSME Marketing
Performance in Banjarmasin, and Marketing Capability and Digital Marketing
simultaneously have a significant positive effect on MSME Marketing Performance
in Banjarmasin.

Keywords: Marketing Capability, Digital Marketing, Marketing Performance
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