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ABSTRAK

Maharani Hayatun Nisa, 1910412320003, 2023. Pengaruh Celebrity
Endorser dan Citra Merek terhadap Keputusan Pembelian Wardah di Kota
Banjarmasin, dibawah bimbingan : Setio Utomo

Penelitian ini bertujuan untuk menguji pemgaruh Celebrity Endorser dan
Citra Merek terhadap Keputusan Pembelian di Kota Banjarmasin. Pendekatan
penelitian yang digunakan adalah metode kuantitatif. Teknik sampling yang
digunakan adalah Non- Probability Sampling, yaitu Purposive Sampling dengan
perolehan sampel diambil sebanyak 100 responden. Pengumpulan data dilakukan
dengan menggunakan kuesioner dan analisis data menggunakan regresi linier
berganda.

Hasil penelitian menunjukkan bahwa Celebrity Endorser (X1) berpengaruh
positif dan signifikan terhadap Keputusan Pembelian (Y) dan Citra Merek (X2)
berpengaruh secara positif dan signifikan terhadap Keputusan Pembelian. Secara
simultan Celebrity Endorser dan Citra Merek berpengaruh signifikan terhadap
Keputusan Pembelian.

Kata Kunci: Celebrity Endorser, Citra Merek, Keputusan Pembelian



ABSTRACT

Maharani Hayatun Nisa, 1910412320003, 2023. The Influence of Celebrity
Endorsers and Brand Image on Wardah Purchasing Decisions in Banjarmasin City,
under the guidance of: Setio Utomo

This research aims to examine the influence of Celebrity Endorser and
Brand Image on Purchasing Decisions in Banjarmasin City. The research approach
used is a quantitative method. The sampling technique used was Non-Probability
Sampling, namely Purposive Sampling with a sample of 100 respondents. Data
collection was carried out using a questionnaire and data analysis using multiple
linear regression.

The research results show that Celebrity Endorser (X1) has a positive and
significant effect on Purchasing Decisions (Y) and Brand Image (X2) has a positive
and significant effect on Purchasing Decisions. Simultaneously Celebrity Endorser
and Brand Image have a significant influence on Purchasing Decisions.

Keywords: Celebrity Endorser, Brand Image, Purchase Decision

vi



DAFTAR ISI

KATA PENGANTAR oot i
PERSEMBAHAN ... nnee e iii
ABSTRAK e v
ABSTRACT .. Vi
BAB | PENDAHULUAN ... .ot 1
R I U T =TT F- T Lo RS 1
1.2 RUMUSAN MASAIAN ...t 10
1.3 TUJUAN PENEIITAN ... e 10
1.4 Manfaat PENEILIAN. .........coviiiiiiieiie e 11
BAB I TINJAUAN PUSTAKA . ..ot 2
2.1 Landasan TEOMTIS . ...uueirerierie et sie et sttt st enenreas 2
2.1.1 DefiniSi PEMASAIAN ......cveiiviieeieieeieiie s esie ettt saesre e neas 2
2.1.2 Bauran Pemasaran (Marketing MiX) ........ccccovvveiiiiiic i 3

p R B o 0] 0 T ] TP RROR PR 4
2.1.4 Celebrity ENUOISET .......cciiiitiriesteee e 7
2.1.5 CHFA MEIEK ..ottt ettt ta e aesrenree e 10
2.1.6 Keputusan Pembelian...........cccccviiiiiiiic e 15

2.2 Tinjauan Penelitian TerdahulU..........ccccooeiiiiiiicicc e 21
2.3 Hipotesis dan Model Penelitian .............cocviiiiiiiiiiieseee s 29
2.3. 1 HIPOESIS ...veeviiiiciie ettt ettt s be et et e s re et e s teentesreereenre 29
2.3.2 MOdel PENEIITIAN ..o 33
BAB I METODE PENELITIAN ..ottt 34
3.2 DeSAIN PENEIILIAN ....eoveeiieie st sre e 34
3.3 LOKaST PENEIITIAN..........ooiiiiiee e et 34
3.4 Populasi, Besar Sampel dan Tehnik Sampling .........cccocoiiiiiiiniiei e 35
3L L POPUIBST ... et 35
3.4.2 BESAr SAMPEI ....eviiiiiiie s 35
3.4.3 TehniK SAMPIING ...c.viiieii et 36

3.5 Definisi Operasional Variabel............cccooiiiiiiiiii e 37
3.5.1 Variabel Bebas (INdePeNdEN).......ccccviiiiriiirieieeeeeeee s 37
3.5.2 Variabel Terikat (DepPenden) .........cooeeieriieee e eie e 38

vii



3.6 Tehnik Pengumpulan Data..........c.ccoveieeiiiieiece e 43

3.7.1 SKala PENQUKUIAN. ...t 44
3.7.2 DESKIIPST STALISTIK ...t 44
3.7.3 Uji Validitas dan Reliabilitas ...........ccccoceiiiiiiiiie i 45
3.7.4Analisis Regresi Linear Berganda..........c.ccccvvevieieiieieie e se e sie e 48
3.7.5 Alat Uji HIPOTESIS. ......eviiiieieieieesese st 49
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......ccocoiiiiiii e, 52
4.1 Karakteristik RESPONAEN ........cccviiiiiiice e st 52
4.1.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...........cccoecovviiiieieciennns 52
4.1.2 Karakteristik Responden Berdasarkan USia.............ccoeieiiniininiiencneescins 53
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan ............ccocoovvninenincieininnnnns 54
4.1.4 Karakteristik Responden Berdasarkan Domisili........c.ccccocveveiiiiiciiiicic i, 55
4.2 Analisis Statistik DeSKIIPLIT ..........ccooiiiiiii e 55
4.2.1 Analisis Statistik Deskriptif VVariabel Celebrity Endorser (X1) ......ccccoceoviviinnne 56
4.2.2 Analisis Statitistik Deskriptif Variabel Citra Merek (X2) .......cccocevovviviviiniiennns 58
4.2.3 Analisis Statistik Deskriptif Variabel Keputusan Pembelian (Y) ......ccccovveienine 58
4.3 Hasil Uji Validitas dan Realibilitas............cccoooiiiiiiiiiicceceee 61
4.3. 1 UJi VAlIAITAS ....c.viiveceicie et sttt sr et sreetne e 61
4.3.2 Uji REHADITITAS .....vecvveiieciice et 65
4.4 HasSil Uji ASUMST KIASTK ......ovviiiiiiiiiieice e 65
4.4 1 Uji NOrmMalitas Data .......cceeiuiriiriiieiieieieisesie sttt 65
4.4.2 Uji HEteroSKEAASITAS ........ccveieeiiiiiieeiie sttt sre ettt te e sre st e 67
4.4.3 Uji MUITKOHNEAITAS ....ecvvevvecieeeiecie ittt sttt st st sre st e 68
4.5 Uji Regresi Linear Berganda.............cooeoeiiiiiiiniiisieseeese e 69
4.6 Hasil Pengujian HIPOTESIS ......cccviiiiiiicie ettt st 71
A6 1 UJI T oottt ettt ettt et neeneene s 71
BB.2 UJi F oo 72
4.6.3 Pengujian Koefisien Determinasi (R2) ........ccocvviriiiniiiinisisese e 74
BAB V PEMBAHASAN HASIL ... 75
5.1 PEMBDANASAN. ... it ere e 75
5.2 Implikasi Hasil PENEIITIAN ..........c.coveiiiiiiiiii e 76
5.3 Keterbatasan Penelitian...........cccoviieiiiieii i 81
BAB VIPENUTUP ...ttt e e e e 82
6.1 KESIMPUIAN ...ttt eer et e e 82

viii



6.2 Saran ....cccevveeennnns
DAFTAR PUSTAKA



No

Tabel 2.1
Tabel 3.1
.Tabel 3.2
Tabel 3.3
.Tabel 3.4
Tabel 4.1

Tabel 4.2
Tabel 4.3
Tabel 4.4
Tabel 4.5
Tabel 4.6

Tabel 4.7
(Y)70

Tabel 4.8

Tabel 4.9

Tabel 4.10
Tabel 4.11
Tabel 4.12
Tabel 4.13
Tabel 4.14

DAFTAR TABEL

Judul Hal
PenelitianTerdahulu..........ccooeiiiiii e 33
Definisi Operasional Variabel.............cccccevviieiiiiiieicc e 51
Tabel Penentuan Skor Skala LiKert..........ccccoovvoeiiiiiiieniccsieen 56
Rentang Kategori Jawaban Responden...........ccccccovvvieicneninnnnnns 57
Pedoman Interpretasi Koefisien Korelasi...........cccccceovvvvnivciennnnnn 63
Karakteristik Responden Berdasarkan Jenis Kelamin..................... 65
Karakteristik Responden Berdasarkan Usia.............ccccoevereeieennnne. 66
Karakteristik Responden Berdasarkan Pekerjaan...............c..ccc...... 66
Karakteristik Responden Berdasarkan Domisili............cccccceuenee.. 67

Rekapitulasi jawaban responden variabel Celebrity Endorser (X1).68
Rekapitulasi Jawaban Responden Variabel Citra Merek (X2)........ 70

Rekapitulasi Jawaban Responden Variabel Keputusan Pembelian

Hasil Uji Validitas..........cccoeiieiieiiic e 71
Hasil Uji ReHaDIItas.........ccoovviiiiieieeeeee e 74
Hasil Uji Multikolinearitas.............cooveiriiiiieniies s 78
Hasil Regresi Linear Berganda.............ccocvvvrvninicienene e 79
Hasil Statistik Secara Parsial (Uji T).....ccccoovvevveveiieiece e 81
Hasil Statistik Secara Simultan (Uji F)..........cocoveiiiiiiiiciiee, 83
Hasil Koefisian Determinas (R2).........cccoovveveiieieciie i, 84



No

Gambar 1.1
Gambar 1.2
Gambar 1.3
Gambar 2.1
Gambar 2.2
Gambar 4.1

Gambar 4.2
Gambar 4.3
Gambar 5.1

DAFTAR GAMBAR

Judul Hal

Pendapatan Produk kecantikan dilndonesia..............c.cccceeu.n. 2

Merek Kosmetik Lokal Paling Banyak digunakan dilndones... 3

Pengamatan awal...........ccccoviiiiiiie i 5

Tahapan Keputusan Pembelian............ccccccooeviviveieincicieen, 29
Model PeNeltian. ..........ccceveiiiiiiiiiceeeeese e 44
Hasil Uji Normalitas Histogtram.............cccccovveviviveiicieeieeinne 75
Hasil Uji Normalitas P-plot...........c.ccoovviiiiiiiiiiee, 76
Hasil Uji Heteroskedasitas Scatterplot.............ccccocevevveiveiirennnnn 77
Model Akhir Penelitian...........ccoooiiiiiiiiiiiiceeeee 89

Xi



	98a3e71b3d0b9151ac1773b2de991ce1eec30f29ec53dd6665d73f7aafef7738.pdf

