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ABSTRAK

Megi Nediawan, (2023), Analisis WebQual 4.0 Terhadap User Satisfaction
pada Social Commerce Tiktok Shop di Kota Banjarmasin. Pembimbing : Rusniati
Rusniati.

Penelitian ini dilakukan untuk menganalisis : (1) pengaruh wsability guality
terhadap user safisfaction pada social commerce Tiktok Shop di kota Banjarmasin,
(2) pengaruh information guality terthadap user satisfaction pada social commerce
Tiktok Shop di kota Banjarmasin, dan (3) pengaruh service interaction guality
terhadap wser satisfaction pada social commerce Tiktok Shop di kota Banjarmasin,

Populasi dalam penelitian ini adalah pengguna social commerce Tiktok Shop
di kota Banjarmasin. Jumlah responden sebanyak 100 orang. Teknik pengambilan
sampel yvang digunakan adalah purposive sampling. Penelitian ini menggunakan
teknik analisis data yaitu regresi linear berganda.

Hasil penelitian ini menunjukkan bahwa wsability guality tidak berpengaruh
terhadap wser satisfaction pada social commerce Tiktok Shop di kota Banjarmasin.
Information quality berpengaruh terthadap wser satisfaction pada social commerce
Tikeok Shop di kota Banjarmasin. Service Interaction guality berpengaruh terhadap
user satisfaction pada social commerce Tiktok Shop di kota Banjarmasin.

Kata kunci: WebQual 4.0, Usability Quality, Information Quality, Service
Interaction Quality, User Satisfaction



ABSTRACT

Megi Nediawan (2023). WebQual 4.0 Analysis of User Satisfaction in Social
Commerce Tikiok Shop, Banjarmasin City. Supervisor: Rusniati Rusniati,

This research was conducted 1o analyze: (1) the effect of usability guality
on user satisfaction in social commerce Tiktok Shop in the city of Banjarmasin, (2)
the effect of information quality on wser satisfaction in social commerce TikTok
Shop in the city of Banjarmasin, and (3) the effect of service interaction guality on
user satisfaction in social commerce Tikiok Shop in the city of Banjarmasin.

The population in this study are users of the social commerce Tikiok Shop
in the city of Banjarmasin. The number of respondents was 100 people. The
retrieval technigue the sample used is purposive sampling. This research uses a
data analysis technigue that is multiple linear regression.

The results of this study indicate that usability quality has no effect on user
satisfaction in social commerce Tiktok Shop in the city of Banjarmasin, Information
gquality affects wuser satisfaction in social commerce TikTok Shop in the city of
Banjarmasin. Service Interaction gquality has an effect on user satisfaction on the
social commerce Tikiok Shop in the city of Banjarmasin.

Keywords: WebQual 4.0, Usability Quality, Information Quality, Service
Interaction Quality, User Satisfaction
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