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ABSTRAK 

Annisa Fitria Amanda,1910412320019, 2023. Pengaruh Gaya Hidup dan 

ShopeePayLater Terhadap Perilaku Konsumtif Pengguna Shopee Di Kota 

Banjarmasin. Di bawah bimbingan Taharuddin. 

Penelitian ini bertujuan untuk menguji Pengaruh Gaya Hidup dan 

ShopeePayLater Terhadap Perilaku Konsumtif Pengguna Shopee Di Kota 

Banjarmasin baik parsial maupun simultan. Penelitian dilakukan dikota 

Banjarmasin dengan responden sebanyak 100 pengguna Shopee yang dipilih secara 

accidental sampling. Kuisioner digunakan untuk mengumpulkan data dan regresi 

linear berganda digunakan untuk menguji hipotesis. 

Hasil penelitian ini Gaya Hidup dan ShopeePayLater berpengaruh 

signifikan baik parsial maupun simutan Terhadap Perilaku Konsumtif Pengguna 

Shopee Di Kota Banjarmasin. 

Kata kunci:  Gaya hidup, ShopeePaylater, dan Perilaku Konsumtif 
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ABSTRACT 

Annisa Fitria Amanda,1910412320019, 2023. The Influence of Lifestyle 

and ShopeePayLater on the Consumer Behavior of Shopee Users in Banjarmasin 

City. Under the guidance of Taharuddin. 

This research aims to test the Influence of Lifestyle and ShopeePayLater on 

the Consumer Behavior of Shopee Users in Banjarmasin City both partial and 

simultaneous. The research was conducted in Banjarmasin city with respondents 

as many as 100 Shopee users who were selected by accidental sampling. 

Questionnaires are used to collect data and multiple linear regressions are used to 

test hypotheses. 

The results of this study Lifestyle and ShopeePayLater have a significant 

effect both partial and simutan on the consumptive behavior of Shopee users in 

Banjarmasin City. 

Keywords: lifestyle, ShopeePaylater, and consumer behavior 
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