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ABSTRACT 

 

Muhammad Cloudio Alvaridzi (2023). The Effect of Website Quality on 

Tokopedia Consumers' Impulse Buying through Hedonic Shopping Motivation as 

an Intervening (Study on Gen Z Tokopedia Marketplace Users in Banjarbaru City). 

Management Studies Program. Faculty of Economics and Business. Lambung 

Mangkurat University. Advisor: Raden Roro Yulianti Prihatiningrum. 

This study aims to determine and analyze: (1) Know and analyze the effect of 

Website Quality on Impulse Buying. (2) Know and analyze the effect of website 

quality on hedonic shopping motivation. (3) Know and analyze the influence of 

hedonic shopping motivation on impulse buying. 

This type of research is quantitive research. The population is generation Z 

in Banjarbaru who over 17 years and has purchased on Tokopedia impulsively. The 

data is collected from 140 respondents. Sampling technique used in this study is 

purposive sampling using questionnaires. Data analysis technique using SEM-PLS 

Method. 

The study has found (1) website quality has a positive and partially significant 

effect toward impulse buying, (2) website quality has a positive and partially 

significant hedonic shopping motivation, (3) hedonic shopping motivation has a 

positive and partially significant effect toward impulse buying, (4) Hedonic 

shopping motivation can  mediate between website quality and hedonic shopping 

motivation. 

 

Keywords: Website Quality, Impulse Buying, Hedonic Shopping Motivation 
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ABSTRAKSI 

 

Muhammad Cloudio Alvaridzi (2023). Pengaruh Kualitas Website terhadap 

Pembelian Impulsif Konsumen Tokopedia Melalui Motivasi Belanja Hedonis 

sebagai Intervening (Studi pada Pengguna Marketplace Tokopedia Gen Z di Kota 

Banjarbaru. Pembimbing: Raden Roro Yulianti Prihatiningrum. 

Penelitian ini bertujuan untuk: (1) Mengetahui dan menganalisis pengaruh 

Kualitas Website terhadap Impulse Buying. (2) Mengetahui dan menganalisis 

pengaruh kualitas website terhadap motivasi belanja hedonis. (3) Mengetahui dan 

menganalisis pengaruh motivasi belanja hedonis terhadap pembelian impulsif. 

Jenis penelitian ini adalah penelitian kuantitatif. Respondennya adalah 

generasi Z di Banjarbaru yang berusia di atas 17 tahun dan telah membeli di 

Tokopedia secara impulsif. Data dikumpulkan dari 140 responden. Teknik 

pengambilan sampel yang digunakan dalam penelitian ini adalah purposive 

sampling dengan menggunakan angket. Teknik analisis data menggunakan SEM-

PLS. 

Studi ini menemukan (1) kualitas website berpengaruh positif dan signifikan 

terhadap pembelian impulsif, (2) kualitas website berpengaruh positif dan 

signifikan terhadap motivasi belanja hedonis, (3) motivasi belanja hedonis 

berpengaruh positif dan signifikan terhadap pembelian impulsif, (4) motivasi 

belanja hedonis dapat memediasi antara kualitas website dan pembelian impulsif. 

 

Kata Kunci: Kualitas Website, Pembelian Impulsif, Motivasi Belanja Hedonis 
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