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ABSTRACT 

 

 Ariqah Azizah (2024), The Influence of Brand Ambassador NCT Dream, 

Brand Image and Product Quality on Purchasing Desicion on “Lemonilo” 

Products (Study on Followers Twitter Account @lemonilo in Indonesia)”. 

Management Study Program, Faculty of Economics and Business, Lambung 

Mangkurat University. Advisor: M. Yudy Rachman. 

This study aims: (1) to Examine the Partial Influence of Brand Ambassador 

NCT Dream on Purchasing Decision; (2) to Examine the Partial Influence of Brand 

Image on Purchasing Decision; (3) to Examine the Partial Influence of Product 

Quality on Purchasing Decision; (4) to Examine the Simultaneously Influence of 

Brand Ambassador NCT Dream, Brand Image and Product Quality on Purchasing 

Decision.  

The respondents to this research were 100 Lemonilo Twitter followers who 

had purchased Lemonilo products. The data was processed using multiple linear 

regression analysis with a sampling technique using a non-probability sampling 

method.This research is a causal research with quantitive method.  

The results show that there is a significant Brand Ambassador NCT Dream 

on Purchasing Decision, Brand Image on Purchasing Decision, Product Quality 

on Purchasing Decision and Brand Ambassador NCT Dream, Brand Image and 

Product Quality on Purchasing Decision. 

Keywords: Brand Ambassador, Brand Image, Product Quality, Purchasing 

Decision 
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ABSTRAKSI 

 

Ariqah Azizah (2024). Pengaruh Brand Ambassador NCT Dream, Brand 

Image, dan Product Quality terhadap Keputusan Pembelian Produk “Lemonilo” 

(Studi pada Followers Akun Twitter @lemonilo di Indonesia). Program Studi 

Manajemen Fakultas Ekonomi dan Bisnis Universitas Lambung Mangkurat. 

Pembimbing: M. Yudy Rachman. 

 Penelitian ini bertujuan untuk menguji: (1) Apakah ada pengaruh secara 

parsial brand ambassador NCT Dream terhadap keputusan pembelian produk 

Lemonilo pada followers Twitter @lemonilo; (2) Apakah ada pengaruh secara 

parsial brand image terhadap keputusan pembelian produk Lemonilo pada 

followers Twitter @lemonilo; (3) Apakah ada pengaruh secara parsial product 

quality terhadap keputusan pembelian produk Lemonilo pada followers Twitter 

@lemonilo; (4) Apakah Ada Pengaruh secara simultan brand ambassador NCT 

Dream, brand image dan product quality terhadap keputusan pembelian produk 

Lemonilo pada followers Twitter @lemonilo. 

Responden penelitian ini adalah 100 orang followers Twitter Lemonilo yang 

pernah membeli produk Lemonilo. Data diolah dengan menggunakan analisis 

regresi linier berganda dengan Teknik pengambilan sampel menggunakan metode 

non-probability sampling. 

Hasil penelitian menunjukkan bahwa terdapat pengaruh secara parsial 

brand ambassador NCT Dream terhadap keputusan pembelian, terdapat pengaruh 

secara parsial brand image terhadap keputusan pembelian, terdapat pengaruh secara 

parsial product quality terhadap keputusan pembelian dan terdapat pengaruh secara 

simultan brand ambassador NCT Dream, brand image dan product quality 

terhadap keputusan pembelian. 

 

Kata kunci: Brand Ambassador, Brand Image, Product Quality, Keputusan 

 Pembelian. 
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