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ABSTRAK 

Jannatul Baiti, 1910412220025, 2023. Pengaruh Corporate Social 
Responsibility (CSR) Terhadap Citra Perusahaan (Studi Pada Penerima Program 
CSR Indonesia Bright Future Leaders (IBFL) PT Adaro Indonesia). Di bawah 
bimbingan: Saladin Ghalib 

Corporate social responsibility (CSR) adalah tentang bagaimana sebuah 
perusahaan mengelola proses bisnis untuk menghasilkan dampak positif secara 
keseluruhan pada masyarakat serta berdampak terhadap citra perusahaan. Tujuan 
penelitian ini adalah untuk menguji pengaruh Corporate Social Responsibility 
(CSR) terhadap Citra Perusahaan (Studi Pada Penerima Program CSR Indonesia 
Bright Future Leaders (IBFL) PT Adaro Indonesia). 

Penelitian ini menggunakan pendekatan kuantitatif. Sampel penelitian 
adalah penerima program CSR Indonesia Bright Future Leaders (IBFL) PT Adaro 
Indonesia sebanyak 80 responden, dengan teknik pengambilan sampel 
menggunakan simple random sampling. Teknik pengumpulan data menggunakan 
kuesioner dan analisa data menggunakan analisis regresi linier sederhana. 

Hasil penelitian ini menunjukkan corporate social responsibility (CSR) 
berpengaruh signifikan terhadap citra perusahaan. 
 
Kata kunci: Corporate social responsibility (CSR), citra perusahaan 
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ABSTRACT 

Jannatul Baiti, 1910412220025, 2023. The Influence of Corporate Social 
Responsibility (CSR) on Corporate Image (Study on Recipients CSR Program 
Indonesia Bright Future Leaders (IBFL) PT Adaro Indonesia). Under the guidance 
of: Saladin Ghalib 

Corporate social responsibility (CSR) is about how a company manages 
business processes to produce an overall positive impact on society and impact the 
corporate image. The aim of this research is to examine the influence of corporate 
social responsibility (CSR) on corporate image (study on recipients CSR program 
Indonesia bright future leaders (IBFL) PT Adaro Indonesia). 

This research uses a quantitative approach. The research sample was 80 
recipients of PT Adaro Indonesia's CSR Indonesia Bright Future Leaders (IBFL) 
program, with a sampling technique using simple random sampling. The data 
collection technique uses a questionnaire and data analysis uses simple linear 
regression analysis. 

The results of this research show that corporate social responsibility (CSR) 
has a significant effect on corporate image. 
 
Keywords: Corporate social responsibility (CSR), corporate image 
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