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ABSTRAK 

Muhammad Reja Gunawan, 1910412310016, 2023, Pengaruh Kapabilitas 

Inovasi Berkolaborasi dan Keunggulan bersaing terhadap Kinerja Pemasaran pada 

sentra usaha kerajinan mebel kayu Di kota Banjarmasin, dibawah bimbingan 

Maryono. 

Penelitian ini bertujuan untuk menguji Pengaruh Kapabilitas Inovasi 

Berkolaborasi dan Keunggulan bersaing terhadap Kinerja Pemasaran pada 

kerajinan mebel. Pendekatan penelitian yang digunakan adalah dengan 

menggunakan metode kuantitatif. Teknik sampling yang digunakan adalah non 

probability – sampling jenuh dengan perolehan sampel diambil sebanyak 40 

responden. Pengumpulan data dilakukan dengan menggunakan kuesioner dan 

analisis data menggunakan regresi linier berganda melalui alat bantu SPSS 26,0. 

Hasil penelitian menunjukkan bahwa Kapabilitas Inovasi Berkolaborasi (X1) 

tidak berpengaruh terhadap Kinerja Pemasaran (Y), dan Keunggulan Bersaing (X2) 

berpengaruh signifikan terhadap Kinerja Pemasaran (Y). Secara simultan 

kapabilitas Inovasi Berkolaborasi dan Keunggulan bersaing berpengaruh signifikan 

terhadap Kinerja Pemasaran. 

 

Kata Kunci: Kapabilitas Inovasi Berkolaborasi, Keunggulan Bersaing, Kinerja 

Pemasaran 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 Muhammad Reja Gunawan, 1910412310016, 2023, The Influence of 

Collaborative Innovation Capabilities and Competitive Advantage on Marketing 

Performance in wooden furniture craft business centers in the city of Banjarmasin. 

Under the guidance of Maryono. 

 This study aims to examine the Effect of Collaborative Innovation 

Capability and Competitive Advantage on Marketing Performance in furniture 

crafts. The research approach used is to use quantitative methods. The sampling 

technique used is non-probability – saturated sampling with 40 respondents being 

taken as a sample. Data collection was carried out using a questionnaire and data 

analysis using multiple linear regression through the SPSS 26.0. 

 The results showed that Collaborative Innovation Capability (X1) had no 

significant effect on Marketing Performance (Y), and Competitive Advantage (X2) 

had a significant effect on Marketing Performance (Y). Simultaneously the 

capabilities of Collaborative Innovation and Competitive Advantage have a 

significant effect on Marketing Performance. 

 

Keywords: Capability Innovation Collaborative, Competitive Advantage, 

Marketing Performance 
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