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ABSTRACT 

Norvina Irmayanti (2023), The Influence of Number of Buyers, Business Capital, 

and Length of Business on the Income of Lok Baintan Floating Market Traders. 

Advisor Dessy Maulina, SE, ME. 

This research was conducted focusing on the influence of the variables of 

number of buyers, business capital, and length of business in order to determine the 

income of the Lok Baintan Floating Market traders. Using primary quantitative 

research data with a total sample of 30 respondents through simple random sampling 

technique with multiple linear regression method. 

Based on the results of the study, it can be concluded that the variables of 

number of buyers and business capital have a positive and significant influence on 

the income of traders at the Lok Baintan Floating Market. In contrast, the length of 

business variable has no significant effect on the income of Lok Baintan Floating 

Market traders. Business capital is the variable that most influences the income of 

Lok Baintan Floating Market traders. 

Keywords : Trader's Income; Number of Buyers; Business Capital; Business 

Length.  
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ABSTRAK 

Norvina Irmayanti (2023), Pengaruh Jumlah Pembeli, Modal Usaha, dan Lama 

Usaha Terhadap Pendapatan Pedagang Pasar Terapung Lok Baintan. 

Pembimbing Dessy Maulina, SE, ME.  

Penelitian ini dilakukan berfokus pada pengaruh variabel jumlah pembeli, 

modal usaha, dan lama usaha guna mengetahui pendapatan pedagang Pasar Terapung 

Lok Baintan. Menggunakan penelitian kuantitatif data primer dengan jumlah sampel 

penelitian berjumlah 30 responden melalui teknik simple random sampling dengan 

metode regresi linear berganda.  

Berdasarkan hasil penelitian dapat diambil kesimpulan bahwa variabel jumlah 

pembeli dan modal usaha memiliki pengaruh positif dan signifikan kepada 

pendapatan pedagang Pasar Terapung Lok Baintan. Sebaliknya, variabel lama usaha 

tidak memiliki pengaruh signifikan kepada pendapatan pedagang Pasar Terapung Lok 

Baintan. Modal usaha merupakan variabel yang paling mayoritas mempengaruhi 

pendapatan pedagang Pasar Terapung Lok Baintan 

Kata Kunci : Pendapatan Pedagang; Jumlah Pembeli; Modal Usaha; Lama 

Usaha 
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