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ABSTRAK 

Dina Risyda Rasyida, 1910412320024, 2023, Pengaruh Price Discount dan 

Electronic Word of Mouth Terhadap Keputusan Pembelian Skincare Skintific di 

Shopee di Kota Banjarmasin, dibawah bimbingan: Taharuddin 

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh Price 

Discount dan Electronic Word of Mouth Terhadap Keputusan Pembelian Skincare 

Skintific di Shopee di Kota Banjarmasin. Pendekatan penelitian yang digunakan 

pada penelitian ini adalah pendekatan kuantitatif. Sampel diambil sebanyak 100 

responden dengan menggunakan teknik non probability sampling. Pengumpulan 

data menggunakan kuesioner dan analisis data menggunakan regresi linier 

berganda. Kuesioner digunakan untuk mengumpulkan data dan pengolahan data 

untuk menguji hipotesis menggunakan SPSS ver. 25. 

Hasil penelitian menunjukkan bahwa price discount berpengaruh signifikan 

terhadap keputusan pembelian, electronic word of mouth berpengaruh signifikan 

terhadap keputusan pembelian.  Price discount dan electronic word of mouth 

berpengaruh  signifikan terhadap keputusan pembelian. 

 

 

Kata Kunci:  Price Discount, Electronic Word of Mouth, Keputusan Pembelian
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ABSTRACT 

 Dina Risyda Rasyida, 1910412320024, 2024. The Effect of Price Discount 

and Electronic Word Of Mouth on Purchasing Decisions to Skincare Skintific at 

Shopee in city of Banjarmasin, under guidance: Taharuddin. 

 This research aims to examine and analyze the effect of Price Discount and 

Electronic Word of Mouth on Purchasing Decisions to Skincare Skintific at Shopee 

in Banjarmasin. This research approach used is a quantitative approach. Sample 

used for this research were 100 respondents with non-probability sampling 

technique. Data were collected using a questionnaire and analyzing data using 

multiple linier regression. Questionnaires are used for data collection and data 

processing to test hypothesis is SPSS ver. 25. 

 The result showed that price discount has significant effect on purchasing 

decisions, electronic word of mouth has significant effect on purchasing decisions. 

Price discount and electronic word of mouth have significant effect on purchasing 

decisions. 

 

 

Keyword: Price Discount, Electronic Word of Mouth, Purchase Decision.  
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