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ABSTRAK

Muhammad Rifaldi Rafli. 1710414310036. Pesan Informatif dan Persuasif Pada
Iklan Handphone Samsung Versi “The New Galaxy A Series Awesome Live” di
Youtube. Dibimbing oleh Sarwani dan Astinana Y uliarti

Era globalisasi dan kemajuan dunia internet saat ini melahirkan banyak
cara perusahaan untuk bisa mempromosikan dan memasarkan produk dengan
mudah dan cepat, salah satu di antaranya ialah menggunakan media Youtube
sebagai sarana yang paling efektif. Tujuan penelitian ini adalah menganalisis dan
mendapatkan isi iklan informatif dan persuasif Samsung versi ‘The New Galaxy A
Series Awesome Live’ yang dibintangi oleh grup band perempuan Blackpink di
Youtube.

Metode penelitian ini menggunakan pendekatan deskriptif kualitatif pesan
informatif dan persuasif. Teknik pengumpulan data menggunakan observasi,
dokumetasi, dan studi literatur. Analisis data pada penelitian ini menggunakan
analisis isi.

Hasil penelitian ini berdasarkan pesan informatif tentang produk Samsung
memiliki baterai dengan kekuatan tinggi, awet dan tahan lama; screen atau layar
memiliki kecanggihan layar terang saat berada di outdoor tetap terlihat karena
dilengkapi dynamic Amoled. Kamera handphone Samsung memiliki lensa
ultawide sehingga dapat menghasilkan foto dan video dengan tajam dan stabil.
Selain itu, iklan ini juga berisi pesan persuasif bahwa produk handphone Samsung
berkualitas tinggi yang membujuk setiap orang untuk mendapatkan produk
tersebut serta kehadiran group band blackpink yang digemari banyak orang di
berbagai negara termasuk Indonesia ikut mempromosikan dan menjadi daya tarik
yang luar biasa dalam pemasaran. Pesan informatif lebih dominan daripada pesan
persuasif.

Kata Kunci: blackpink, handphone samsung a series, informatif,
iklan terpaan, persuasif



ABSTRACT

Muhammad Rifaldi Rafli. 1710414310036. Informative and Persuasive Message
on Samsung Mobile Ad Version of "The New Galaxy A Series Awesome Live"
on Youtube. Underthe guidance of Sarwani and Astinana Y uliarti

The era of globalization and the advancement of the internet world today
gives birth to many ways for companies to be able to promote and market
products easily and quickly, one of which is using Youtube media as the most
effective means and reaching many circles. The purpose of this study is to
analyze and obtain the content of Samsung's informative and persuasive
advertisement version of 'The New Galaxy A Series Awesome Live' starring the
girl band Blackpink on Youtube.

This research method uses a qualitative descriptive approach with
informative and persuasive messages. Data collection techniques using
observation, documentation, and literature study. Data analysis in this research
uses content analysis.

The results of this research are based on informative messages about
Samsung products having high strength, durable and long-lasting batteries; The
screen has the sophistication of a bright screen that is still visible when outdoors
because it is equipped with Dynamic Amoled. Samsung handphone cameras have
ultrawide lenses so they can produce sharp and stable photos and videos. Apart
from that, this advertisement also contains a persuasive message that Samsung
handphone products are of high quality which persuades everyone to get these
products as well as the presence of the band Blackpink which is popular with
many people in various countries including Indonesia, which also promotes it and
becomes an extraordinary attraction in marketing. Informative messages are
more dominant than persuasive messages.

Keywords: advertising exposure, blackpink,
informative, persuasive, Samsunga series handphone
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