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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk dan 

promo terhadap keberhasilan usaha toko pakaian wanita di Kota Banjarmasin dan 

menganalisis perbedaan yang signifikan pengaruh Kualitas Produk dan promosi 

terhadap keberhasilan usaha pada Toko pakaian wanita Shopaholic dan Eby 

Dfashion. Penelitian merupakan penelitian kausal dan menggunakan metode 

kuantitatif.  Pengambilan sampel dengan teknik non probability sampling dengan 

metode pengambilan sampelnya purposive sampling. Perhitungan menggunakan 

rumus Lemeshow maka sampel penelitian dibulatkan berjumlah 100 responden 

Kosumen Toko pakaian wanita Shopaholic dan Eby Dfashion. Metode 

pengumpulan data yang digunakan kuisioner. 

Hasil penelitian menunjukkan kualitas produk berpengaruh signifikan 

terhadap Keberhasilan usaha toko pakaian wanita pada data Shopaholic dan Eby 

Dfashion, promosi berpengaruh signifikan terhadap Keberhasilan usaha toko 

pakaian wanita pada data Shopaholic dan Eby Dfashion, dan terdapat perbedaan 

yang nyata antara keberhasilan usaha toko pakaian wanita pada data Shopaholic 

dan Eby Dfashion. 

Kata Kunci: Kualitas Produk, Promosi dan Keberhasilan Usaha. 

  



 
 

vii 
 

ABSTRACT 

 

This study aims to analyze the effect of product quality and promotion on 

the success of a women's clothing store business in the city of Banjarmasin and 

analyze the significant differences in the effect of product quality and promotion on 

business success at Shopaholic Women's Clothing Stores and Eby Dfashion. This 

research is a causal research and uses quantitative methods. Sampling using non-

probability sampling technique with purposive sampling method. Calculations 

using the Lemeshow formula, the research sample is rounded up to 100 respondents 

to Shopaholic Women's Clothing Shop Customers and Eby Dfashion. The data 

collection method used is a questionnaire.  

The results showed that product quality has a significant effect on the 

success of the women's clothing store business on the Shopaholic and Eby Dfashion 

data, promotion has a significant effect on the success of the women's clothing store 

business on the Shopaholic and Eby Dfashion data, and there is a significant 

difference between the business success of women's clothing stores. on Shopaholic 

and Eby Dfashion data.  

Keywords: Product Quality, Promotion and Business Success.  
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